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ﬂ;‘i,lae”aaH 06jekTu Ha nornegorT,
3aTBOPEHUYKU Ha
MNaHonTukymor:
lucKypcoTt 3a TenoTo u
YKeHCKOCTa BO POMaHCKuUTe
YKEHCKU cnucaHunja
Bosep

MenuymuTe HyZaT CIUKA U GOPMHU KOU IJIefauuTe T'U
MMUTHpAaT WU Ce IOUCTOBETYBaaT CO HUB. BakBute
CJIMKU WUTpaaT 3Ha4yajHa yJIora BO COIUjaiM3anyjaTa u
BOCIIUTYBAHETO HA eIMHKUTE CO IIOMOII Ha O TECTBEHU
¥ TOJIOBU IpUMepH (KAaKO M CO MHOTYTE Pa3INYHU
MOJIOKOM HA eUHKaTa) KOW IeHAT OJIpe/IEeHU MOZEIN
Ha OJ[HECYBame W OJipe/leH CTWI, a OTdpJaaT APYTH.
OBa 0co0eHO BakKM 3a IPETCTABYBAETO HA JKEHUTE
BO Menuymure. Meauymure ce epuKacHU CpeZCTBA 3a
IIVpebe Ha BJ1aJIejaYKUOT AUCKYPC 32 MOKTA U 32 HETOBO
MaCKHpame BO IIpalllake Ha ,,3/[paB pa3yMm".

JIuzber ¢dau Ilonen (Liesbet van Zoonen) mocouyBa
JleKa ,3aMHCJIaTa 3a CTBAPHOCTA KOja MeAUYMHUTE rope-
JIOJTy BUCTHHCKHU W YCIIEIIIHO ja IpeHecyBaaT motdpia
BO HEKOJIKy AaCIeKTH: MeJHyMcKaTa IpOAYKIMja He
e caMo 0/7ipa3, TyKy Ioapa3bupa CJIOXKeH IIpoIec
Ha IIperoBapame, 00paboTka U PEKOHCTPYKIIH)a;
MeIMyMCKaTa IyOJMKa HE caMO IITO TH NpUMa WJIN
ordpsia MeAUYMCKUTE IOPAKU, TYKY U T KOPHUCTU U
T'H TOJIKyBa CIIOpE/] JIOTUKATa Ha CBOUTE OIIITECTBEHH,
KyJATYPDHU ¥ JIMYHU OKOJIHOCTH; MeJUyMUTe HeMaaT
caMo 3ajZiavya Jia ja ‘ompasyBaaT CTBApHOCTA, TYKYy U
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B;an?ga . Objects of the Gaze,
Prisoners of the
Panopticon:
The Discourse on Body
and Femininity in Romanian
Women’s Magazines
Introduction

Media provide images and figures that spectators can
imitate and identify themselves with. These images play
an important part in socializing and educating individu-
als using social and sexual role models (as well as a lot
of different positions of the individual) that value certain
patterns of behaviour and a certain style, while discour-
aging any others. This is particularly true when we refer
to women’s representation in the media. Media are ef-
ficient means for disseminating the dominant discourse
of power and for disguising it into a matter of “common
sense.”

Liesbet van Zoonen points out that “the idea of reality that
media pass on more or less truthfully and successfully,
fails at several points: media production is not simply
a matter of reflection, but entails a complex process
of negotiation, processing and reconstruction; media
audiences do not simply take in or reject media messages,
but use and interpret them according to the logic of
their own social, cultural and individual circumstances;
media are not only assigned to ‘reflect’ reality, but
represent our collective hopes, fears and fantasies and
perform a mythical and ritual function as well; finally,

:




Jla TH TpPEeTCTaByBaaT HAIUTe B3aeJHUYKH HaJEKU,
CTPaBOBU U MEYTH, KaKO U JIa U3BPIIyBaaT U MUTCKA U
putyasHa (QyHKIMja; KOHEYHO, caMaTa CTBAapPHOCT He
€ MpocTo 00jeKTHBEH 30Mp HA MpPeIMETH U IIPOIIECH,
TYKY € OIIITECTBEHO KOHCTPYHPAHA BO JUCKYPCH KOHU
o/ipasyBaar W co3zaBaaT Mok.“' ,MeauymuTe MOXKe J1a
ce cMeTaar 3a (OIIITeCTBEHH!) TEXHOJIOTHH Ha POJIOT KOU
MpWJIATOyBaaT, BHJAOU3MEHYBaaT, PEKOHCTPyHpaaT
U COo37aBaaT JIUCHUIUIMHAPDHU W KOHTPAJAUKTOPHH
KYJITYPHU CTaBOBHU 3a MIOJIOBUTE PA3JIMKHU; BpCKaTa Mery
POIOT M KOMYHHUKAIlFjaTa € IPBEHCTBEHO KYJITYPHA,
JIOTOBOP 32 BPEAHOCTHUTE U 3HAUEHhaTa KOU ITOTXPaHyBaaT
[eJIM HAYWHU Ha KUBOT. “?

Bo TpytoB ocob6eHO ce MHTEpecHpaM 3a MPETCTaBUTE Ha
YKEHCKOCTa IOHY/ZEH! BO POMAHCKUTE MeJIUYyMH, KaKO
¥ 32 HUBHHOT JIUCKypC 3a JKEHCKOTO Teso. IIpemmer
Ha MOjaTa aHAIN3a € caMO MeJUYMCKHOT JHCKypc, 6e3
Jla ja 3eMaM IIpeABHJ, peakIiyjaTa Ha YHUTATeJIKHTE.
[TpryrHaTa 3amITO Ce MHTEpPECHpPAM 3a MOJEJIUTE Ha
’KEHCKOCT IIPOMOBUPAHH O] MeJUyMHUTE € TOoa IITO,
cnopes; 36opoButre Ha Haomu Bynd (Naomi Wolf),
»OTKaKO JKEHUTE O] CpeJHaTa KJjiaca Ce OJBOEHH Of
CBETOT, U30JIMPAHH €/THA O] IPYTA, 3 HHBHOTO HACJIEZICTBO
IIPEKPUEHO CO CeKOja reHepaIryja, THe IMOBeKe OTKOJIKY
MaKHUTe 3aBHCAT Of] aKTyeJIHUTE KYJITYPHH MOJEIU U
IIOBEPOjaTHO € /Ja ocTraHaT obesnexaHu on uctute. Co
OrJie/l KOJIKY MaJIKy IPUMEDPH UMa BO CBETOT, JKEHUTE HUB
ru 6apaat 1o eKpaHuTe u cjajuute crpanunu.® Ilocrojar
IPUJIMYHO roJieM 6poj CTyIUY 32 IPETCTABUTE Ha JKEHUTE
BO POMAaHCKHTE MeJUYMH KOHW ce KOHI|EHTpUpaaT
Ha TeJIEBU3UCKUTE €MUCHUU,* XYMODHCTUYHHUTE U
CallyHCKUTE CEpPHUH,” PaJu0 eMucuure,® pekiamure,’
ciucanujara® u jgueBHuMTe BecHunu.’ Tue umaar 3a
I1eJ1 WIN J]a TY OTKPUjaT POJOBUTE CTEPEOTUITH HWJIH A
T'H II0COYAT MOJIeJIUTE Ha KEHCKOCT, a KOH BTOPOBO CE
CTPEMH U MOjaTa CTyAuja.
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reality itself is not only an objective collection of things
and processes, but is socially constructed in discourses
that reflect and produce power.” Media can be seen
as (social) technologies of gender, accommodating,
modifying, reconstructing and producing disciplinary
and contradictory cultural outlooks of sexual difference;
the relation between gender and communication is
primarily a cultural one, a negotiation over values and
meanings that inform whole ways of life.>

In this paper I am particularly interested in the
representations of femininity provided by the Romanian
media, as well as its discourse on the feminine body. The
object of my analysis is the media discourse only, leaving
aside the way readers respond to it. The reason I am
interested in the media promoted models of femininity
is that, in Naomi Wolf's words, “since middle-class
women have been sequestered from the world, isolated
from one another, and their heritage submerged with
each generation, they are more dependent than men
are on the cultural models on offer, and more likely to
be imprinted by them. Given few role models in the
world, women seek them on the screen and on the glossy
page.” The studies on Romanian media representations
of women are quite few and are focused on TV shows,*
sitcoms and telenovelas,® radio shows,® ads,” magazines,®
and newspapers.’ They aim either at revealing gender
stereotypes or at identifying models of femininity, the
latter being also the purpose of my study.
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IMouMuTe KO TM YMNOTPeOWB 3a jga I jaedUHHPAM
JIBaTa CIIPOTHBHHU MOJieJia Ha JKEHCKHOT HIEHTUTET ce
,TPAJINIIMOHAJIHA KEHCKOCT“ W ,MOJIepHA >KEHCKOCT".
» T PAIMIIMOHATHHOT MOZIE Ha JKEHCKOCT Ioapa3bupa
JeKa JKeHHWTe UM Cce IIOTYMHETM Ha MakKuTe, JeKa U
mpurnaraaT Ha IpuBaTHaTa cepa Kako COIPYTH ¥ MajKH1
(wu mpekpacHU HIpeaMEeTH U Pa3MHOXKYBAUYKH) U JeKa
ce 3a/I0BOJIyBaaT CO IpiKaTa 3a OCTAHATUTE UJIEHOBH
0]1 CEMEJCTBOTO. ,, MOIEPHUOT" MO/IEJT Ha KEHCKOCT I10/I-
pasbupa Jieka KEeHUTe ce HE3aBHCHH, aKTUBHH, rpajaT
KapHepy, paMHOIIPABHU CE CO MAaXKUTEe, MHTEJIUTEHTHH,
MMaaT IPaBo Ha U300pP U ' KOHTPOJIHUPAAT COIICTBEHUTE
tesia (Kora ctaHyBa 300D 3a U3IJIEZOT, CEKCYyaTHOCTA HIJTH
Pa3MHOKYBAIbETO).

MeryToa, KaKo IITO IOKaKyBaaT IIPETXOTHUTE HCTPAXKY-
Bamba,'’ MEIMYMCKOTO IIPETCTABYBakhE Ha YKEHCKOCTA Ma
TeH/IEHIINja 1a KOMOMHHUPA eJIEMEHTH 07 JBaTa MoJieia
3a Ja JIOIpe 0 IOIIMpPOKa Iy0JrKa. 3aroa, BaXKHO €
Jla ce OTKpHE KOH MOJEPHH W KOU TPAAHI[HMOHATHU
eJIEMEHTH Ce KOPUCTaT, Oujiejku IoToa MOXKE, O] edHa
CTpaHa, Jja ce MPOMOBHPA ,,[I0EMAHIIUITHPAH" MOZET Ha
JKeHCKOCT 0e3 HeKoja IperojieMa pajiikaaHocT (ITo 6u
Ouaa mpakTH4YHA CTpaTervja BO €[Ha TpagduIlMOHAIHA
KyJTypa KakO poMaHcCKaTa, BO KoOja ,HOBHUTE" MOJE/H
ce ommronpudaTeHd caMoO aKOo 3aJp»KaTr ,IocTapu”
eJIEMEHTH) WIH, Off [pyra cTpaHa, IaK, /1a ce IMPUMEHH
KaKO CTpaTerdja 3a cJefieibe Ha HOBHUTE TPEeHI0BH (ce
KOpHCTAT MOJIEDHHM €JIEMEHTH, KaKO KapuepaTa, Ha
IIPUMED, 34 /Ia ce 3a[0BOJIH ITIOMJIajlaTa Iy0JIMKa, ToAeKa
[JIABHUOT JUCKYPC OCTaHyBa TPAAUI[MOHAIEH).
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The concepts I employed in order to define two opposite
models of feminine identity are “traditional femininity”
and “modern femininity.” The “traditional” model of
femininity implies that women are subordinated to men,
thattheybelongtotheprivate sphere aswivesand mothers
(or beautiful objects and reproducers) and that they find
their fulfillment in nurturing the other members of the
family. The “modern” model of femininity implies that
women are independent, career-oriented, active, equal
to men, intelligent, able to make choices and to control
their bodies (with regards to their looks, sexuality and
reproduction).

However, as previous research has shown,” media
representations of femininity tend to combine elements
of the two models in order to address larger audiences.
Therefore, it is important to identify which modern and
which traditional elements are employed, as this can
be done, on the one hand, in order to promote a more
“emancipated” model of femininity without being too
radical (this is a useful strategy in a traditional culture
like the Romanian one, where the “new” models are
widely accepted only if they keep “older” elements) or,
on the other hand, it could also appear as a strategy to
keep up with the new trends (fashionable elements, such
as career, are employed to please a younger public, while
the dominant discourse remains a traditional one).
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NPBO NMOMNABJE

06jeKTu Ha NornepoT: NPeTCTaByBatbe Ha KEHCKOCTA
BO POMAHCKUTE JXEHCKM CUCaHuja

CrynujaBa BO rosiemMa Mepa ce HOTIHpPA Ha €JHO MOe
IIOPAHENIHO HCTPaXKyBame Ha MOJIEJINTE Ha KEHCKHUOT
UJIEHTUTET BO POMAaHCKUTE JKEHCKU CIIMCAaHHUja."
[TocrojHuTE CTYAUU 3a KEHCKUTE WJ/IEHTUTETH BO
POMAaHCKUTE »KEHCKU CIIMCaHWja WM M Tpuoraa Ha
JKEHCKOCTA O] IOCTKOMYHHCTMYKA TIJlelHa ToukKa'®
I Hy/lea caMo KyC OIHUC Ha MOJEJIUTE Ha JKEHCKOCT
IIPDENIO3HAEHU BO HEKOW OJi HAJUUTAHUTE POMAHCKU
JKEHCKU criucanuja. ' M130pas /1a r'u mpoydyBaM ;KEHCKUTE
CIIMCAaHUja, a He HEKO] APYT BUJ MEINYMCKH IIPOU3BO/I,
MOPaJIv TOA IIITO ¥ ce 00pakaaT NCKIYIUBO Ha JKeHCKaTa
myOsinka. Taka, 3a 7ja TH CIiope/iaM Pa3IuIHUTE MOJETHI
Ha KeHCKH UJIEHTUTET, U30paB CIIMCcaHuja Yuja 1es1 bea
€JIEMEHTH KOU C€ PA3JIMKyBaaT IO BO3PACT, *KUBOTEH
CTWI, WHTepecH, OpayHa cocToj6a WJIM OIIITECTBEHA
noyioxkba. AHaynu3ara ce KOHIIEHTpHpAIle Ha TpU
IJIaBHU KOOpAWHATU: U3IJe] (Cé BO BPCKA CO TEJIOTO,
ybaBuHaATa U MojiaTa), BpCKH (JbyOOB, CEKC U CEMEJCTBO)
1 kapuepa (npodecruoHnasneH pa3Boj). OBue KOOPAUHATU
MH TIOMOTHaa Jija TO OTKpPHWjaM HAjueCTHOT MOJeJl Ha
YKEHCKOCT, OIIITHOT JUCKYPC Ha CIIUCAHUETO U UJIeaJIUTe
IIITO T IIPOMOBHpa. busiejku kareropujara ,,;KeHH" He €
XOMOT€eHa, TIOCTOU rojieM u3bop cnucanuja (KOu UM ce
obpakaaT Ha pa3JIMYHU THUIIOBU KEHU, & UCTOBPEMEHO
MMPOMOBHpAAaT U HEKaKBa HJEO0JIOTHja) O KOj >KEHUTE
MOKaT Jja cu To u3bepaT oHa Koe HajMHOTY UM OJIroBapa.
3aroa aHaIM3WpaB TPU CIUCAHU]jA, €IHO IITO MU ce
obpaka Ha Miaza u MozepHa myosnka (Cosmopolitan/
Kocmotioauitien), enHo Ha 3pesia U TpaJulliOHaIIHA
nybnuka (Femeia Modernd/ModepHa xceHa) U €aHO
mTO e Helrto nomery (Avantaje/IIpedHocitiu). bunejku
Oea 3eMeHU IpeABUJ, U MHOTY JPYTU KaTErOpHH,
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CHAPTER ONE

Objects Of The Gaze: Representations of Femininity
in Romanian Women’s Magazines

This study draws extensively from one of my previous
researches regarding the models of feminine identity in
Romanian women’s magazines." The existing studies on
feminine identities in Romanian women’s magazines
either approached the construction of femininity from
a post-communist perspective”® or provided only brief
descriptions of the models of femininity identified
in some of the most widely read Romanian women’s
magazines.”” The reason I chose to study women’s
magazines rather than other types of media output
was the fact that they address the female audience
exclusively. Therefore, I chose magazines that targeted
segments that vary in age, lifestyle, interests, marital
status and social status, so as to compare different
models of feminine identity. My analysis focused on
three main coordinates: image (everything related to
body, beauty, and fashion), relationship (love, sex, and
family), and career (professional development). These
coordinates helped me identify the prevailing model of
femininity, the general discourse of the magazine and
the promoted ideals. As the category of ‘women’ is not
a homogenous one, there is a wide range of magazines
(addressing different types of women and, at the same
time, promoting a certain ideology) from which women
can choose the one that best suits their needs. That is
why I have analyzed three magazines, that address young
and modern audiences (Cosmopolitan), mature and
traditional ones (Femeia Modernd/The Modern Woman)
and the “in-between” segment (Avantaje/Advantages).
Since many other categories have not been taken into
consideration, the conclusions of this study are limited to
the aforementioned magazines. However, the identified
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3aKJIyJOIIUTE O CTyAHMjaBa Cce OJHECyBaaT caMoO Ha
ropeHaBeZIeHUTe chucaHuja. Meryroa, OTKPUEHHOT
obpa3zer; MOXKe Jja ce MPUMEHH, JI0 OApe/IeHH TPaHUIH,
Y Ha JIPYTU CJIMYHH CIIHUCAHUja. AHAJTU3UPAB CJIYy4ajHO
n3bpanu OpoeBu o7 TpuTe cnucaHuja (o7 jaHyapu 10
anpwi1 2006), co MpUMeHa Ha JUCKYpCHBHA aHAINU3a
Ha TEKCTOBUTE U cUKUTe. Llenra Mu Oere 1a oTKpUjam
KOU MOJIEJIM Ha KEHCKOCT e IPOMOBHPAAT BO CEKOE OF
CIMCaHHjaTa U 1Ay THE 3HAa4YajHO Ce pPa3JIuKyBaaT Mery
cebe.

Cnucanue llpegHociuu

Cnukata koja ITpedHociliu ja Bp3yBa CO YKEHCKOCTA € CJIH-
Ka Ha eCTETCKU mpeaMeT. V3ry1e1oT urpa BaskHa yJiora Bo
’KUBOTOT Ha JKEHHTE, T1a OTTyKa 0/ 0cOOEHA Ba?KHOCT UM
€ Jla TY cMeTaaT 3a yoaBu. YJiorara Koja CITMCaHUETO M ja
MIPUITHAIIYBa HA €/IHA JKeHa € yJoraTta Ha colpyra/mMajka
OuzejKu, CIopes] MUCKYPCOT Ha CIIMCAHUETO, yJorara
Ha compyra/Majka (3aegHO €O TPUBJIEYHHUOT W3IJIEN)
Hajao0po Tro oApeayBa >KEHCKOTO IOCTOeHe. YOaBHHA,
CEKCYaJTHOCT, MajYMHCTBO — CETO TOA CE KAPAKTEPUCTUKHU
Ha TPaAUIMOHAHATA KEHCKOCT KOja JKEeHUTE T CMec-
TyBa BO mpuBartHara cdepa. Bo ciucanuero IIpedHocitiu
MIPEOBJIA/IyBa TPAAUIMOHATIHUOT MOJEJ Ha JKEHCKOCT
— MOZIeJT Ha KeHaTa KaKO €CTETCKU IpeAMeT, MIJIa
COIlpyra, BeIITa JOMaKWHKAa W IIOCBETEHA MajKa.
Mefyroa, He MOXKe Ja Ce IOpEKHEe IPUCYCTBOTO Ha
MOJIEDHU €JIEMEHTH BO CO3/[aBAeTO HA IKEHCKHUOT
uzeHTuTeT. JKeHaTta e cMecTeHa ¥ BO jaBHHOT IIPOCTOP, BO
npodecroHaaHaTa cdepa, HO JUCKYPCOT Ha CIIMCAHUETO
O3HauyBa jacHa pas3JIuKa: O] eJJHa CTpaHa, UM ce oOpaka
Ha YUTATEJIKUTE KAaKO Ja C€ IIOYETHUYKU (I‘I/I Imoy4dyBa
HAa TPBUTE YEKOPU BO 3alOYHYBAKHETO Kapuepa),
JI0JieKa, TaK, OJi ipyra CTpaHa, UM HYAU NPUMEPH Ha
yCIIeIIHU TPO(EeCHOHAIHY KEeHH Ha Kou Ou Tpebasio

Journal for Politics, Gender, and Culture Vol. 6 / No. 1 / Winter 2007

pattern can be extended, within certain limits, to other
similar magazines. I have analyzed random issues of the
three magazines (ranging from January to April 2006),
applying discourse analysis to texts and images. My
objective was to identify what models of femininity were
promoted in each magazine and whether they differed
significantly.

Advantages Magazine

The image that Advantages Magazine associates with
femininity is that of an aesthetic object. Image plays a
central part in women’s life so that it is vital for them
to be recognized as beautiful. The role the magazine
attributes to a woman is that of a wife/mother, as,
according to the magazine’s discourse, the role of
wife/mother (along with the attractive image) defines
feminine existence best. Beauty, sexuality, maternity
— are all traits of traditional femininity that place women
into the private space. The dominant model of feminine
identity in Advantages Magazine is the traditional one —
that of the woman as aesthetic object, loving wife, skilled
housewife and devoted mother. However, the presence of
modern elements in constructing feminine identity can
not be denied. The woman is placed in the public space
as well, in the professional sphere, but the discourse of
the magazine marks a clear-cut distinction: on the one
hand it addresses the readers as if they were beginners
(teaching them the first steps in starting a career), while,
on he other hand, it provides them with the examples
of successful career women as role models. In here the
readers appear as the “real women,” facing problems
and difficulties at work, while the role models appear
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Ja ce yrienaaT. Tyka YuTaTeJIKMTE Ce jaByBaaT KaKO
,BUCTUHCKH JKEHH"“, KOM C€ COOUyBaaT CcO IPOOJIEMH U
TEIIKOTUM Ha paboTa, Jo/ieKa IPUMEPUTE Ce jaByBaaT
MoBeKke KaKO MCKJIYYOIH O] MIPaBHUJIOTO, KaKO ,MEUYTH".
HuBHUOT BHCOK paHT UM € HeJOoCTalleH Ha IOBEKETO
’KEeHU, a HAaYHWHOT Ha KOj TBPJIAT JieKa ' KOMOWHUpaaT
KaprepaTa ¥ CEMEJHUOT KHUBOT KaKO J1a ja U3BUTOIIEPyBa
MMO3UTHBHATA IIOpaKa BO HeraTHBHA: HAMECTO Jia TH
oxpabpyBaar, ru ppycTpupaar. 3a YUTATEIKUTE € TEIKO
Jla ce TIOUCTOBETAT CO BAKBUTE KEHU CO KOU €/[Baj MMaaT
HelrTo 3aeHuYKO0. Criucanuero IIpedHociliu KaKo /ia o
IIPOMOBHpPA MOIEJIOT Ha TPAJAUIIMOHATHATA KeHa Koja
caka Jia ce eMaHIHIINpa, 6e3 TPeMHOTY Jia TH BIIaIllyBa
TPaIUIIMOHATHUTE YUTATEIKH, 3HAUH, CO JIDYTH 300p0-
BH, CaKa Jila IO MPEHCIIUTa MOJIEJIOT Ha >KEHCKOCT 0e3
CYIIITUHCKH J1a TO ITPOMEHH.

CnucaHuero KocmoilonuitieH

Bo cnucanuero KocwmotioauilieH OIPeAMETYBAEHETO
Ha JKEHHUTe ce CMeTa 3a IO3UTHUBHO; HCTOBPEMEHO,
CIHCAHHUETO I'M MOTTUKHYBA KEHUTE J]a 3a3eMaT WH/IU-
BU/IyaJIUCTUYKU CTaB M Jla ce IeHar camure cebe. Ha
KapaKTEPUCTHUKUTE Ha TPAJUINOHATIHATA >KEHCKOCT
MM ce MpU/IaBaaT HOBU 3Hauema, Co IITO yOaBUHATA ce
IIOVICTOBETYBA CO MOK (Ha 3aBe/[yBame), a CEKCyaTHOCTa
co emaHnumnanyja. TpagulMOHAIHATA JKEHCKA IACHB-
HOCT € 3aMeHeTa CO aKTUBHOCT, 0COOEHO KOora CTaHyBa
300p 3a CEKCyaJTHUOT KMBOT Ha keHuTe. CJIOTaHOT HA
aMepUKaHCKOTO us3aanue Ha Kocwmotioauituen - Fun
Fearless Female (3a6aBHa OecTparirHa ’keHa) — IMa BpcKa
CO OHA IITO 'O CMeTa 32 OCHOBHA BPE/THOCT Ha JKEHCKOCT,
KaKo IITO Ce AaKTUBHOCTUTE 3a WCIOJHYBame Ha
c1000/1HOTO BpeMe (3abaBHa) 1 xpabpocra (bectpaiiHa).
»~3abaBHa“ mo/Apazbupa W ONTHUMU3AM, IOCTOjaHO
IJleJlarbe Ha CBeTJIaTa CTpaHa Ha paboTUTe KaKO HAaYUH
Ha >KUBOT, Y>)KHBambe BO 33/]0BOJICTBATa KOU KUBOTOT T'U
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rather as exceptions to the rule, as “fantasies.” Their high
positions are not available to any woman and the way
these women claim to mix career and family life so easily
seem to distort the positive message into a negative one:
instead of encouraging them, they frustrate them. It is
hard for the readers to identify themselves with these
women they may have nearly nothing in common with.
Advantages Magazine seems to promote the model of
the traditional woman who wants to emancipate herself,
without shocking traditional readers too much, in other
words, it wants to review the femininity model without
essentially changing it.

Cosmopolitan Magazine

For Cosmopolitan Magazine objectifying women is seen
as positive; at the same time, the magazine encourages
women to adopt an individualistic attitude and to value
themselves. The qualities belonging to traditional
femininity are invested with new meanings, so that
beauty equals power (of seduction) and sexuality equals
emancipation. Traditional female passiveness is replaced
with activeness, especially in what concerns women’s sex
life. The motto of the American edition of Cosmopolitan
— Fun Fearless Female — is connected to what it
considers to be the central values of femininity, such
as leisure time activities (Fun) and courage (Fearless).
“Fun” also suggests optimism, a way of living one’s life
always seeing the bright side of things, a way of enjoying
life’s pleasures. Being fearless or courageous is a value
traditionally associated with masculinity and refers to
an attitude women should adopt both in private and in
public. The last term, that of “Female,” connects sex to
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Hyu. BecrpariHocra win xpabpocra ce BpeTHOCTH KOU
TPaJUIIHOHAIHO Ce BP3yBaaT co MaIllKocTa U pedpepupa-
aT Ha OJ{HECYBaIbe Koe KeHuTe Tpeba 1a ro mprdarar 1 BO
IIPUBATHHUOT U BO JABHUOT >KUBOT. IT0C/IEIHHOT TEPMUH,
»’KE€Ha“, TH MOBP3yBa IOJIOT U POJIOT WX OMOJIOrHjaTa
M Hej3WMHATa KyJITypHA KOHCTPyKIja. OBa MOKe 1a
yKa)KyBa Ha Toa JieKa caMo »keHuTe Ha KocmotioauitieH
ce 3a0aBHU U OecTpalllHU >KEHU, IITO TH OJ[BOjyBa Of
OCTAaHATHOT KEHCKH CBET, UJIH IIITO /10 OJIPE/IEH CTEIIEH ja
[IpaBH pasjiKaTa Mery MOJEPHHUTE U TPATUITHOHATHUTE
skeHd. O 1999 /10 2006 TOAKMHA POMAHCKOTO U3JaHKE
Ha KocwmotloauilieH wMalle TOWHAKOB CJIOTaH, KOj
O0u MOKesa Jia ce IpeBefie Kako ,MojepHa, aKTHBHA,
IIPUBJIEYHA", CO IITO Ce KOHIEHTPHUPA HAa OHA IITO CE
cMeTa 3a CYIITHHCKH BPEIHOCTH Ha >KEHCKOCT: MOja,
cekcyajlHa aKTHUBHOCT, ybaBuHa. Co Apyru 300pOBH,
JKeHUTEe ce JepUHHpaaT Kako CEKCyaJHU IIPEaMETH,
HO BO IIO3UTHBHA CMHCJIA, OUJEJKU >KEHUTE MOXKAT
BaKBara I10JI0k0a /1a ja ynmotrpebaT BO CBOja KOPHCT, 3a
Jla McKycaT 3a70BoJictBO. (O 2007 roawHa CIOTAHOT
ce CMEHH BO ,,3aBOJJINBA, MOKHA, "KEHCTBEHA"“ — CO IIITO
M IOBpP3a KEHCTBEHOCTA CO KYJITYPHO H3rpajieHara
’KEHCKOCT, CO IPHBJIEYHOCTA — €JHA TPAJULMOHATIHO
’KEHCKa BPEIHOCT — U MOKTa — TPaAMI[MOHAIHO MaIllKa
BpezHoCT. Taka, ’KEHCKOCTa Ce Tpajy CcO ymotpeba u
Ha JKEHCKH M Ha MAaIIK{d KapakTepucTuku.) Kako mro
IIpOM3JIeryBa Off MoOjaTa aHajaW3a, €MaHIUIaIjaTa
Ha JKEHUTEe € Ipalllaibeé caMO Ha MPUBATHHOT KHBOT,
OuziejKu caMo TaMy MOXKaT Ja n30upaar Jlaid Ke uMaatT
MapTHEp WX He, JAJIU Ke paraaT Jelia WM JaJIu Ke CH T'o
3aCHJIaT CEKCYaJIHOTO yKUBambe. Jlypu U TOrail »KeHarta
IIOCTOjaHO Ce IPUKa)KyBa KaKO IOTYMHETAa Ha CBOjOT
[apTHEP, Ce COBETYBA YIITE O/ MPBHOT COCTAHOK /A TO
oI00pyBa CBOjOT U3IJIE WX JIa U3MUCIyBa U3TOBOPU
JIOKOJIKY 3apaboTyBa rmopeke oz Hero. I1ITo ce omHecyBa 10
jaBHUOT IPOCTOP, OCTaHyBa Pa3/INKaTa ,,BUCTHHCKA KeHa
— uzeasHa >keHa“. BucruHckara xeHa (umTareskara)
ce coouyBa co mpobJieMu Ha paboTa ¥ MMa 1motpeba o

Journal for Politics, Gender, and Culture Vol. 6 / No. 1 / Winter 2007

gender or biology with its cultural construction. Also,
it might suggest that only Cosmopolitan women are
fun fearless females and it marks a difference between
them and the rest of the females, or, to a certain extent,
between modern and traditional women. From 1999 to
2006, the Romanian edition of Cosmopolitan had used a
different motto, that can betranslated as “Modern, Active,
Attractive”, centering around what it considered to be
the core values of femininity: fashion, sexual activeness,
beauty. In other words, women are defined as aesthetic
and sex-objects, but in a positive sense, as women can use
this status to their advantage, in order to feel pleasure.
(From 2007 the motto has changed into “Seductive,
Powerful, Feminine” — connecting femaleness with
culturally constructed femininity, with attractiveness
— a traditionally feminine value — and power — a
traditionally masculine value. Thus, femininity is built
by employing both feminine and masculine features.)
As it results from my analysis, women’s emancipation
is only a matter of private life, for only here they can
choose if they will have a partner or not, whether they
will have children or whether they will maximize their
sexual pleasure. Even so, a woman is constantly shown
as subordinated to her partner and is advised to improve
her looks from the first date or to make up excuses if
she earns more than him. As for the public space, the
distinction “real woman — ideal woman” persists. The
real woman (the reader) faces problems at work and
needs the Cosmopolitan solutions in order to get by and
appears more like a helpless woman lost in a world she
does not fit into. The ideal woman (the successful career
woman presented as a “role model” in every issue) is an
exquisite professional who managed to make it in a man’s
world and from whom Cosmopolitan requires advice
for its readers. Even though Cosmopolitan promotes
career women as role models, its discourse betrays a
lack of confidence in women’s capacity to accomplish
themselves professionally. Anyhow, the magazine
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i

pemenuja ox KocmotionuilieH 3a Jia ce CHajzie, CO IITO
IoBeKe JINYM Ha 6ecroMOIITHA KeHa 3ary0eHa BO CBET
BO KOjIITO He mpumnara. Mneannara xeHa (ycmemrsaTa
KapHepucTKa MPUKakaHa Kako ,,IpuMep“ BO ceK0j Opoj)
€ eJ[Ha WCKJIy4YHUTesHA NpodecuoHaJIKa Koja ycreasaa
BO MAIIKHOT cBeT U oJi koja Kocwmotionuitien 6Gapa
coBeTH 3a cBouTe ynrtaTesaku. Mako KocmoiioauilieH TH
IIPOMOBHPA KaPUEPUCTKUTE KAKO MPUMEPH, HETOBHOT
JIUCKypC OTKPHBA HEOBOJIHA Bepba BO CIIOcOOHOCTA HA
»KeHHUTe TpodeCHOHAIHO /1A ce peaynu3upaar. Kako u za
€, CIIMCAHHeTO IPOMOBHpA AJITEPHATHBHU MOJENH HA
YKEHCKHOT WIEHTHUTET, KaKO IITO ce He3aBHUCHATA JKeHa
WJIY JKeHaTa pAMHOIIPABHA HA MaXKOT.

IToxpaj MmeceunuTe OpoeBU BO KOU JUCKYPCOT € II0CTOjaH,
Kocmotioauilien n37iaBa ¥ ClienijaIHU Ce30HCKU OpoeBU
Kou 00paboTyBaaT pas/IMYHU aCHEKTH Of] KUBOTOT Ha
eqHa keHa. CoenujaJHOTO NPOJIETHO H3JaHue* Ha
Kocmotionuilien ce ocBpHyBa Ha IpacTapuTe MHTOBU
3a JKEHCKOCTa U ja ONUIIyBa ,MpavyHaTa“ cTpaHa Ha
»keHure. llemor Gpoj I' cIMKa JKEHUTE CIOpe] TPaJH-
IIUOHAJTHUOT MOJeJI, TU IOBP3yBa CO UPAIMOHAIHOTO,
IJIOZTHOCTA U IPHPO/IaTa, 107leKa MasKUTe ce IOBpP3yBaaT
CO pa3yMoT, IUBWIN3aLUjaTa, U ce jaByBaaT KaKO aKTHB-
HU cy0jeKTH KOW UM JlaBaaT 3HauyeHme Ha >KEHCKUTe
>)KUBOTH.

3naun, KocmoiloauilieH e CIICaHIE KOe UM ce obpaka Ha
MO/IEDHUTE YHUTATEJIKN U U IMOTTHKHYBA MaKCUMAaJIHO
Jla CH TO »KMBeaT »KUBOTOT U Jla ce IeHaT cebecu HO,
HCTOBPEMEHO, CHENUjAJIHOTO HU3/IaHUE IO IOTKOIyBa
BaKBUOT ,MOJIepEH” JUCKypC CO OMHCOT HA JKEHCKaTa
IIPUPO/Ia KAKO MHCTUHKTUBHA U MPAIMOHAIHA, CO IITO
yKaKyBa Ha oTpebara 3a yrpaByBambe, HOpMaJIU3UPAhe
U BJIa/IEEEhE CO Hea.

Objects of the Gaze, Prisoners of the Panopticon

promotes alternative models of feminine identity, like
the independent woman or the woman equal to man.

Besides the monthly issues where the discourse is
constant, Cosmopolitan releases special issues every
season, which deal with different aspects of a woman’s
life. The spring special edition'* of Cosmopolitan focuses
on ancient myths about femininity and describes the
“dark” side of women. The entire issue portrays women
according to a traditional model, associating them
with the irrational, fertility and nature, while men are
associated with reason, civilization, and appear as the
active subjects that give meanings to women’s lives.

To sum up, Cosmopolitan is a magazine that addresses
modern readers and encourages them to live their lives
to the full and value themselves, but, at the same time,
the special issue undermines this “modern” discourse by
describing women’s nature as instinctive and irrational,
therefore suggesting a need for its control, normalization
and domination.

9
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CnucaHueTto MogepHa xeHa

Croopes; Ba’kHOCTa KOja My ja TpujaBa Ha HU3TJIENOT,
cnucanuero ModepHa jceHa cMeTa JieKa OCHOBHATa
KapaKTEPUCTHKA Ha JKeHaTa € OHaa Ha ,eCTEeTCKHU
npeavetr“. OBaa KapakTEepPHUCTHKA, MAKO HEOIIXOJIHA,
cemak e HelIOBOJIHA, OMJEjKU CHHCAHHETO IMPOMOBHUPA
MO/IesI Ha JKEHCKH UJEHTUTET KOj KOPHUCTU KaKO TPa/iu-
UOHATHU (KEHUTE KAKO EeCTETCKU IpeMeTH, MapT-
HEpKU IOJTHU €O pa3dupame, JOMAaKUHKU U TPUKIUBU
MajKH), Taka U MOJIEPHHU eJIeMeHTH (JKeHHUTe HMaatr
Kapuepu, BOZAT COICTBEHU OW3HHUCH, KPEaTUBHU Ce,
OJITOBOPHU, MHTEJIMTEHTHH, XpaOpU U aKTUBHM).

CymTuHcKaTa NpTa HAa e7HAa UCIOJHETa JKeHa e
npuBjevHOcTa (y0aBMHA, BUTKOCT U Miazoct). Kenure
ce IOTTUKHATH /A Ce IIPETBOPAT BO CEKCYaTHU ITPEIMETH
U Jla T HOTHCHAT COIICTBEHHUTE KeJOU BO KOPHCT HA
OHMe Ha napTHepOoT. CIHCaHUeTO I'M IPUKAXKyBa KEHUTE
MOTYMHETH Ha IAPTHEPHUTE, CO INTO TO MOAAPKYBa
TpaguIIMOHATHUOT cTaB. Criopes cucanueTo ModepHa
JceHa, Ha KeHaTa Tpeba /1a ¥ € OUTHO 3aJI0BOJICTBOTO Ha
MapTHEPOT, He Hej3UHOTO. CIIMCcaHUeTo ymaTyBa Ha TOA
JleKa >KeHHUTe ce JIOMaKUHKU JypH U KOTa Ce yCIIeIIHU
BO jaBHara cdepa. Cropes AUCKYypCOT Ha CIIHCAHUETO,
’)KeHaTa HY>KHO Mopa Ja odOpMH CeMejCTBO, Jo7eKa
Kapuepara cekora joara Ha BTOpO MecCTo.

MoziesIoT Ha JKEHCKU HJEHTUTET KOj IO IPOMOBHpaA
cnucanueto ModepHa JceHa € HECOMHEHO TPAaJIUIIO-
HasieH. JKeHUTe ce NMPUKAKAHU KAKO €CTETCKU U CeK-
CyaJIHU TIpeZIMETH, CPeJICTBA 3a MOOYAyBame 3aJI0BOJI-
CTBO Kaj MakuTe. 3aJJ0BOJICTBOTO Ha JKEHUTE KaKO Jia
IIpOM3JIeryBa OJi HUBHATA YJIOTA HA COMIPYTH, MAjKU U
nomakuHkH. I1ITO ce omHECYBA /10 KapHepaTa Ha JKEHUTE,
IIOBTOPHO TO CcpekaBaMe KOHTPACTOT Mery peajlHhTe
’)KeHU (Ha KOW CIIMCAHWETO UM HYJU OIIITU COBETH 3a
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The Modern Woman Magazine

According to the importance given to image, the Modern
Woman Magazine considers that the main quality of
a woman is that of “aesthetic object.” This quality,
although necessary, is not sufficient, as the magazine
promotes a model of feminine identity employing
both traditional elements (women as aesthetic objects,
understanding partners, housewives and thoughtful
mothers) and modern ones (women have a career, run
their own business, are creative, responsible, intelligent,
courageous and active).

An essential feature for being a fulfilled woman is
attractiveness (beauty, slimness, and youth). Women are
encouraged to turn themselves into sex-objects and to
repress their own desires in favor of those of their partner.
The magazine portrays women as subordinated to their
partners, thus betraying a traditional view. According to
the Modern Woman magazine what should be important
for a woman is her partner’s pleasure, not her own. The
magazine implies that women are housewives even when
they are successful in the public space. According to the
magazine’s discourse, having a family is imperative for a
woman, while having a career always comes second.

The model of the feminine identity Modern Woman
magazine promotes is undoubtedly a traditional one.
Women are shown as aesthetic and sex objects, as a
means of providing male pleasure. Women’s pleasure
seems to come from performing their role of wives,
mothers and housekeepers. As for women’s career,
we encounter once more an opposition between real
women (to whom the magazine offers common advice
for professional development) and ideal women (stars,
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podeCHOHATHUOT Pa3B0j) U UIECATTHUTE KeHU (SBE3/IH,
MOJHU KPEaTOPKH, JAeJOBHU KeHH, UTH.). CIICaHHUETO
ITOCJIEIHUBE TH IIPETCTaByBa 3a YHUTATEJIKUTE 1a UM Ce
OJTyIIIEBYBAaaT, a He 3a J]a Ce IIOUCTOBETAT CO HUB.

Juckypcor Ha crucaHuero MoodepHa ceHa € CHUITHO
KOH3epBaTHBEH U T IOTTUKHYBA JKEHUTe /1a ro ipudarar
TPaAUITHOHAIHUOT MOZEN Ha sKeHCKOoCT. IToTeHIujaano
€MaHIIUIIATOPCKUTE eJIEMEHTH, KaKO Kapuepara WA
mpodeCHOHATHUTE JTOCTUTHYBakha, MMaaT TEH/IEHIHja
Jla Ti 063eMaT JKeHUTe U ITOCKOPO Jia ce IPEIIeTaT COo
HUBHHUTE OOBPCKH KaKO COIPYTH M MajKH, OTKOJIKY Ja
UM 00e30e1aT caMOCTOJHOCT U Jia UM IIOMOTHAT Jia ce
pasBHUjaT KaKo JIMIHOCTH.

BTOPO MOMNABJE

3aTBOpPeHUYKMU HA TAHOTUKYMOIl: AUCKYPCOT
3a TeJI0TO BO POMAHCKUTE KE@HCKM CnucaHuja

Bo oBa morzasje 6u cakasa a ro IocoYaMm JUCKYypCOT
Ha TpPUTE CIHCAHUja 3a KEHCKOTO Tejio. Bo BakBmOT
KOHTEKCT T'O HCKOPUCTUB IOUMOT ,ITAHONTHUKYM® Ha
dunocodpor Mumen dyko (Michel Foucault).

Ke to ynotpebam tiaHotiiiukymoit Ha [lepemu Benram
(Jeremy Bentham) kaxko meradopa co koja ke wmiyc-
TpUpPaM KaKO KOHTpOJaTa M Ha/A30pOT Ha »KEHCKOTO
TEJI0O OFHAABOP HMMaaT TeHJIEHIIMja Jaa JejcTByBaaT
ABTOMATCKU OJ{HATPE, IITOM Ke Ce YCBOH OJipeieH
njlean Ha >keHcTBeHocT. Mumen ®yko ro aeduHupa
TIaHOTIUIUKYMOT KAKO KPAjHO JEJOTBOPHO CPEZCTBO
3a HAQ/30p U KOHTPOJA, IIPUCYTHO BO CUTE MOJIEPHU
vHCTUTYIUU.” Bo pamkuTe Ha tlaHoUiUKYMOil HAOIBY-
JlyBaYOT MOXKe Ja Iyiena 0Oe3 ga To BUJAT, JoOJieKa
Ha0OJbyZlyBaHUOT € TIIOCTOjaHO u3JokeH. KoHTpo-
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fashion designers, sales experts etc.). The magazine
presents the latter for readers to admire, rather than to
identify themselves with.

Modern Woman magazine’s discourse is a deeply
conservative one, encouraging women to subscribe
to the traditional model of femininity. Potentially
emancipating elements, such as career or professional
accomplishment tend to rather overwhelm women and
to overlap their duties as wives and mothers, than to
secure their autonomy and help them evolve as persons.

CHAPTER TWO

Prisoners Of The Panopticon: The Disocurse
on The Body in Romanian Women’s Magazines

In this chapter I intend to identify the discourse of the
three magazines on the feminine body. In this respect, I
employed philosopher Michel Foucault’s concept of the
“Panopticon.”

I will use Jeremy Bentham’s Panopticon as a meta-
phor to illustrate how the control and surveillance
performed over the female body from outside tend
to act automatically, from inside, once a certain ideal
of femininity has been internalized. Michel Foucault
defines the Panopticon as a highly efficient instrument
of surveillance and control that is present in all modern
institutions.” Inside the Panopticon the observer can see
without being seen, while the observed are permanently
exposed. The object of control is aware of its permanent
visibility, therefore obeys all rules. Since the individuals
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JIMPAHUOT TPEAMET € CBECeH 3a CBojaTa IOCTOjaHa
BUJUINBOCT, 11a TW IIOYUTYBA CHTe IpaBWIa. bunejku
eIUHKUTE He MOXKAT Jia TO BUJAT CBOjOT HaOJbymyBady,
He MO’KaT HU /Ia 3HAAT JaJIU HEKOj HABUCTHHA THU TJIE/a,
TYKy caMO JIeKa MOJXKe J1a TY BUAU. BakBHOT MexaHn3am
i 00e30e/lyBa aBTOMATCKUTE JIEjCTBAa HA MOKTa: ,HEMa
norpeba oz opykja, GU3NUKO HACHJICTBO, MAaTEPHjATTHU
orpaHnyyBama. Camo moruies. McnuTyBayku mHOLJIE,
TIOTJIE/, KOJIIITO CEKOja €ANHKA I107] HETOBHUOT IIPUTHUCOK
Ha KpajoT ke Io HIOBHATPEIIHH JI0 Taa Mepa IIITO caMaTta Ke
CTaHEe CBOj HAJI30PHHUK, CO IIITO CEKOja €/THHKA ITIOCTOjaHO
ke BpIIM BaKOB HA/30p HaJ U MPOTUB camara cebe.'
HaznzopoT o/1Ha/1BOp ce MpeTBopa BO CAMOHAZ30pP, CO IIITO
HeMa Beke moTpeba 07 KaKBO OMJIO IPYTO HAZBOPEIITHO
orpaHuyyBame. Kora cranysa 300p 3a »KEHCKOTO TeJIO,
JIOBOJIHO € K€HATa /Ia TIOBHATPEIIHHU JIeKa IIPETCTaByBa
IpeIMET Ha MAIIKHOT IIOTJIEZl, 32 OICECHBHO Jia T'H
yIIpaByBa M HCIIUTYBA COIICTBEHUTE JIBIIKEHHA, MO3U U
norsiefn. JlejcTBaTa IITO XKEHHUTE TH IIPUMEHYBAaT 32 /1a
ce IPIJIAro/iaT Ha MOMEHTAJIHHOT Hzieasl Ha ybaBHHATA
(puropo3Hu aueTH WM IUIACTUYHH OIEepalu¥, Ha
IIPUMEP) UM BJIMjaaT Ha (PU3UUKOTO 3/ApaBje U, Oumejku
TEIIKO CE€ JIOCTUTHYBaaT CTaHJAPAUTE HA KEHCKOCTA,
YKEHUTE Ce MPUHYAEHU IIOTOJIEMHOT JIeJT OJ1 }KUBOTOT Jja
r0 MHHAT CO YYBCTBO HA HEZOCTATHOCT, YyBCTBO JIEKa HE
ce ZI0BOJTHO Z100pH, IITO 3HAYH JIeKa CTporaTa KOHTpoJIa
Ha TEJIOTO BiHjae U Ha yMOT. Ce YMHU JieKa KIyIHUTE
IONMMU CO KOW JIEjCTBYBAa MEIHYMCKUOT IUCKYpPC Ce
ysHaA30p“ W ,KOHTpOJIA“ HA KEHCKOTO TeJIo, KaKo
OJTHAJIBOD TaKa U OJIHATpE.

Ke o0pasiiokaM KaKO TEXHUKHUTE Ha CaMOHaj30p U
CaMOWCIIUTYBAH€ IEjCTBYBAAT BO CIIy4ajOT CO YKEHCKUTE
tena. IIpBo, ce co3zaBa 3rojieMeHa BHJJIMBOCT Ha
JKEHCKOTO TeJIO; M3JIOKEHO MM € Ha IIaHOITHYKHTE
HabJ/pylyBa4YH, OJTHOCHO HA ,HEBUJIJIMBUTE" JIBUTATEJIH.
MenuymuTe IOCTaByBaaT CTaHAAPAM 3a OOJUKOT H
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can never see their observer, they can never know if
they are actually watched, but only that they could be
watched. This mechanism grants the automatic effects
of power: “there is no need for arms, physical violence,
material constraints. Just a gaze. An inspecting gaze, a
gaze, which each individual under its weight will end
by interiorizing to the point that he is his own overseer,
each individual thus exercising this surveillance over and
against himself.”® The external surveillance becomes
self-surveillance, so that any other external constraint is
no longer needed. As for the female body, it is enough for
the woman to internalize that she is being an object of the
masculine gaze so as to obsessively control and survey
her gestures, postures and looks. The practices women
use in order to subscribe to the contemporary ideal of
beauty (excessive diets or plastic surgeries, for instance)
affect their physical health and, since the femininity
standards are difficult to reach, women are compelled to
live most of their lives with a feeling of deficiency, of not
being good enough, which means that a severe control
over the body can also affect the mind. As it appears,
the key-concepts the media discourse operates with are
“surveillance” and “control” over the female body, both
external and internal.

I will explain how self-surveillance and self-examination
techniques operate for the case of women’s bodies. First-
ly, an increased visibility of the female body is created,
exposing it to panoptic observers, hence, to “invisible”
agents. Media sets standards for the shape and the di-
mensions of the “beautiful” body, according to a series of
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JIUMEH3UHUTE Ha ,,y0AaBOTO“ TeJIO CIope]] HU3a OMHAPHU
KOHTPACTH BO OJTHOC Ha, Ha NpUMep, HOpMasHaTa/
HeHOpMaJTHATa roJIeMUHa Ha TesoTo. KeHuTe yum Tesa
He ce cOBIIaraar co WJieaTHUTEe CTaHAapAu Tpeba za ce
~HOpMaJIN3UpaaT MpeKy HU3a JiejcTBa Ha CAMOHA/30p
U CaMOKOHTpoJIa (KOHTpOJIa Ha TeKWHATa, UCXpaHaTa,
HaJI30p Ha OOJIMKOT HA TEJIOTO W W3IJIeNOT). BakBuTe
JIUCKYPCH 3a HU3IJIEJIOT Ha TEJOTO YKaXKyBaaT Jeka
cekorari Moske mo1o6po. KonrpoJiara ce 06e36emyBa co
MOHY/1a HAa HOPMU, CO BP3YyBalbe Ha JKEHUTE CO OPEEHU
TUIIOBU HJEHTUTET U CO HYJEHE OJIpe/IeHU pellleHuja
3a BeITayKu co3aazieHuTe morpebu. HopmaruBHara
’KEHCKOCT e U3TpaJieHa o/ HU3a AUCIUILIMHAPHU JiejCTBa
BO BPCKa CO TEJIOTO, HETOBUTE JIBIKEHA, allETUTH, O0JIHK
u usmies. losemara MpeHOCT HA JUCHUIUIMHAPDHUOT
MO/ieJT Ha MOK € BO Toa IIITO CTaBa ja HopMasu3alyjara
Ha MecTOTO Ha HaCHUJICTBOTO."

Hamepara Mu e Ja T HCTpa’kaM HAYMHUTE HAa KOU
YUTATEJIKUTE Ha JKEHCKH CIHCAaHHja ce HaBeyBaaT Ha
CaMOJUCIUIUITMHA U caMoHan30p. Co ce morosiemara
BaJKHOCT IIITO My Ce MPHJaBa Ha U3IJIEAO0T, KAKO U Ha
MJIQJIOCTa U BUTKOCTA, JKEHUTE IIOYHYBAaaT Jia CMeTaar
JleKa TeJjiaTa UM Ce MOJI0KEH! Ha TI0CTOjaHA BUJIJIHBOCT
U, OTTyKa, Jeka Tpeba Ja CHM TO KOHTPOJIMpaaT |
HaJIIJIelyBaaT TeJOTO 3a Ja ro OOJUKyBaaT WJIH
Jla ocyabar, 3a Ja TO JOCTHUTHAT ,UJIeaJIOT‘ KOj TO
MIPOMOBHUPAAT METUYMHUTE.

Bo cekoj 6poj Ha HEKOe JKEHCKO CITHMCAaHUEe Ke HajieMe
JleJ1 IOCBeTEH Ha 3/IpaBjeTo, KOj IJIaBHO ce 3aHUMaBa Co
OJIp2KyBarbe U 00JIMKYBaIbe Ha TEJIO CO CTAaHAAPIU3UPAHT
nuMensuu. Jlobpara ¢opma e Bp3aHa co MCXpaHaTa U
COBETH 32 TOA ,,KaKO Jia ce ocyiabu Ha 3/1paB HaunH". OBa
YKa)KyBa Ha IOCTOjaHa MoTpeba 3a cebermopobpyBarbe
KOja JKEHCKHTEe CIIHCaHHja >KeCTOKO ja IPOMOBHpAar.
’KeHckuTe crnricaHMja KaKo /1a BOCIIOCTABYBaaT CHCTEM
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binary oppositions regarding, for instance, the normal/
abnormal size of the body. The women whose bodies do
not match the ideal standards need to be ‘normalized’
through a series of practices of self-surveillance and self-
control (weight control, diet, surveillance of body shape
and aspect). Such discourses regarding the aspect of the
body suggest that there’s always room for improvement.
Control is granted by producing norms, by associating
women to certain identity types and by offering certain
solutions to the artificially created needs. Normative
femininity is made of a series of disciplinary practices
regarding the body, its gestures, its appetite, its shape
and its aspect. The great advantage of the disciplinary
model of power is that it replaces violence with normal-
ization."”

My intention is to explore the ways the need for self-
discipline and self surveillance is induced to the readers
of women’s magazines. The growing importance of
image, as well as of youth and slenderness, make women
believe that their bodies are subject to a permanent
visibility and, therefore, need to control and supervise
their body in order to shape it or lose weight so as to suit
the media promoted “ideal.”

In every issue of a women’s magazine we can find a
section dedicated to health, which deals mainly with
keeping or shaping a standard-sized body. Fitness is
associated with diet and advice on “how to lose weight in
a healthy manner.” This suggests a continuous need for
selfimprovement which women’s magazines aggressively
promote. Women’s magazines seem to establish a set of
norms regarding the size and shape of the feminine body,
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Ha HOPMH 3a JUMEH3HUUTE W OOJHUKOT Ha >KEHCKOTO
TEJIO KOY T IIPOMOBHPAAT KaKO UEeasn, KaKO IIPUMEPH
3a YMTATEJIKUTE, CO INTO UM BCaJyBaaT HEJOCTHUI Ha
camMoIoYuT U camozioBepOa. [loToa, uCTUTE ciMCcaHHja
HyZaT pellleHHja 3a MMoJ00pyBarbe Ha HU3IVIEJOT Ha
JKEHUTE. AKO € JIECHO /Ia ce HabaBaT MOJIEPHU AJIUINTA U
KO3METHUYKHUITPOU3BO/ 1 (BO3aBUCHOCTOA(PHHAHCHCKUTE
MO’KHOCTH Ha JKEHUTe), 00JIMKYBambeTO Ha TeJIOTO Obapa
MHOTY TPY/, OZHOCHO IUETH U BeKOU, WJIH, JOKOJIKY CO
HUB HE Ce IOCTUTHAT OYEKyBaHUTE PE3yJITaTH, TEJIOTO
ce OOJIMKyBa €O TIOMOIII HAa IUIACTUYHATA XUPYypruja. 3a
Jla ©Ma IOT0JIEMO BJIHMjaHMe, BUTKOTO TEJIO Ce BpP3yBa
co 3apasjero. Ilo mpaBWIO, BO POMAHCKHUTE >KEHCKHU
CIHCaHHUja IUETUTE W CIIOPTYBAETO Ce IMPUKAKAHU BO
JIEeJIOT 3a 371paBjeTo. ['u aHaTMu3UpaB JIeJIOBUTE 32 3/IPaBje
BO TPHTE CIIKCAHHUja 3a Jja TO OTKPHjaM MaHONTHYKHOT
MOZIeJI BIUIIAH BO HUBHUOT JMCKYPC 3a TEJIOTO.

Crucanuero IIpedHocitiu My TipraBa ocobeHa BayKHOCT
Ha TeJ0TO, OWAejKku TOAJpKyBa TpaJUIMOHATIEH
Moziea Ha skeHckocT. Cropes IIpedHocitiu, 0O6JITMKOT U
JUMEH3UHUTE Ha >KEHCKUTE Tejla MOpa IOCTOjaHo Jia ce
KOHTPOJIMPAAT U, 3a /1a T MOTHBHPA CBOMUTE UNTATEIKH,
BUTKOCTa ja Bp3yBa co 3apaBjero. CHOHCAaHUETO
IIpeonociliu TH COBETYBa KEHHUTE Ja TH JPKAT CBOUTE
mpexpaHOeHd HAaBHKH II07] CTPOT HAA30p M UM HYyAH
BOZIMY HA HUCKOKAJIOPUYHHU MEHH]ja BO CJIydaj /la MOpaaT
Jla jajaT Bo pectopaH. Mefyroa, IOBEKETO CTAaTHHU ja
obpaboTyBaar cekojaHeBHaTa ucxpaHa. EfHa o craTunTe
MM ro IprBJIeue BHUMaHUETO € ,,Kako 1a BHeceTe THEBHA
nopija 3apasje“’® nopaay camMkaTa: Zies1 of, TeJIOTO Ha
’keHa (O/THOCHO, Hej3MHATa BUTKA IIOJIOBHHA) KOja ce
IIOATOTBYBa Aajaze. HaunHujaTa mpes Hea iMa caMo eHO
3pHIle rpamok. CJIMKaTa € MHOTY CyTeCTHBHA, OU/I€j KU TH
Bp3yBa HaMaJIEHOTO KOJIMYECTBO XpaHa CO HAMAaJIEHHOT
obem Ha mosioBHHATa. ['palroyeTo Koe ce jaByBa Kako
LIHEBHA TIOpIMja 3ApaBje‘ He e IIeroBUTO OuejKu
TEKCTOT 00Pa3JI0KyBa: ,I10 IIPAaBUJIO, CMETAjTe JeKa eIeH
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which they promote as ideals, as models for readers,
causing them a lower self-esteem and lack of self-
confidence. Then, the same magazines provide solutions
for improving women’s image. If fashionable outfits and
make-up products are easy to acquire (depending on
women’s financial power), fashioning one’s body requires
hard work, meaning diet and exercise, or, if these do not
lead to the expected results, the body is shaped with
the help of plastic surgery. In order to have a greater
impact, the slim body is associated with health. As a
rule, in Romanian women’s magazines diet and fitness
are presented in the health section. I have analyzed the
health sections of the three magazines so as to identify
the panoptic model encoded in their discourse on the
body.

Advantages magazine particularly values the body as it
promotes a traditional model of femininity. According to
Advantages, the shape and the size of women’s bodies
must be constantly kept under control and, in order
to motivate its readers, it associates slenderness with
health. Advantages magazine advises women to keep
their eating habits under close scrutiny, providing them
with a guide of low-calories menus in case they must eat
out. Most articles, however, are focused on the daily diet.
One of the articles that has drawn my attention is “How
to take your daily ratio of health”® due to its significant
image: a fragment of a woman’s body (namely her slim
waist) preparing to have a meal. On the plate in front of
her thereis only one pea. The image is a suggestive one for
it connects the reduced amount of food with the reduced
dimension of the waist. One pea appearing as ‘the daily
ratio of health’ is not ironic, as the text explains: “as a
general rule, consider one handful (of fruit or vegetables)
as one ratio.” This is followed by a list of “healthy” food
accompanied by the amount a woman should eat for
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rper (OoBoIIje WK 3eJIeHYYK) BH € efqHa mopruja“. Ilo
OBa CJIEIU CIIHICOK ,3/IpaBU‘ NpexpaHOeH! IMPOU3BOAH
3a€/THO CO KOJIMYECTBOTO KO€ JKeHaTa Tpeba Jia ro useze
3aJ1a 6usie 31paBa, 6e3 ncToBpeMeHo /1a ce 371ebenu. Tyka
CTaHyBa jacHa moTpebaTa Jja ce KOHTPOJIMpA TejlecHaTa
TeXKUHA, OUJIejKH JKeHaTa HeMa J1a My HaIlITETH Ha CBOETO
3/IpaBje JOKOJIKY HCIIHE JIB€ Yallll COK HaMeCTO eHa
WM U3e7le /IBa TPCTA cajlaTa HaMmecTo efieH. [J1aBHUOT
npobseM He e 3ApaBjeTo, TYKy TeJjlecHaTa TeXKHHa.
OcBeH TOa, KPajHO HAMaJIEHNUTE KOJIMYECTBA XPaHa KOU
CIIMCAHUETO TH CMeTa 32 HajCOOABETHU HAJIMKyBaaT Ha
obponu Ha aHopekcuyap. TakBaTa cTpora Jiuera HeMa
JIOTIUPHU TOYKH CO 3/IPaBjeTo TYKY, HAIIPOTUB, MOXKe J1a
IIpEeIN3BUKA PA3JINYHU 3200/IyBama.

OcBeH mIpeKky HCXpaHaTa, OOJHKOT Ha TEJIOTO MOXKe
Jla ce ,HOpMaIN3upa“ U IMpeKy BeXXOM KOW IoMmaraar
BO coropyBame Ha macture. Crnimicanmeto [IpedHocitiu
Hy/IU TIporpaMa ,4eKop II0 YeKop“ Koja UM IloMara Ha
’KEHHUTe Jla ,Cce cpenar* BO COIJIACHOCT cO HopMmara.'
CnucanueTo pekyamupa ¢uTHeC KIyOOBH, IPETCTAByBa
Mel'YHApOJHU HHCTPYKTOPH U TH BeJIIYa IPUA00UBKUTE
o/l BexkOameTo. /[MCKypcoT 3a TEJI0TO Ha CIIMCAHHETO
IIpedHociliu ce KOHIIEHTPUPA HAa KOHTPOJIA HA TEXKMHATA
IIpEKy HCXpaHaTa U OOJIMKyBame Ha TEJIOTO IIPEKY
HaropHU BexxOu. JKeHCKUTEe Tejla ce MOZJIOKEHH Ha
ocTap HAJ30p U ce OIpeJMeTeHU IPeKy JejcTBa Ha
~HOpMasnzanuja“.

Crnucanuero Kocmotioauilien To Bp3yBa 37paBjeTo CO
CIIOPTYBaWkETO U HMCXpaHaTa, Ia cuTe OpOEBU IO UMaaT
UCTHOT Jes. MefyTroa, Ba)KHOCTa Ha BeXOameTo 3a
nobpococrojbaTa Ha JKEHUTE € IIOCOYEeHa U BO JPYTH
CTaTUH KaJie ce Bp3yBa He TOJIKY CO 3/[paBjeTo, TYKY CO
JIBe OJ1 [JIABHUTE TEMU HA CIHCAHUETO — IPUBJIEYHOCTA
U CeKCyaJIHOCTa: ,CO pPeOBHA IIOceTa Ha cajara 3a
BexkOame Ke wW3IyelaTe U Ke ce YyBCTBYBaTe KaKo
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being healthy but, at the same time, without gaining
weight. It is here that the need to control the weight of
the body becomes clear, as women’s health would not be
affected if they drank two glasses of juice instead of one or
ate two handfuls of salad instead of one. The main issue
is not health, but the weight of the body. Moreover, the
extremely reduced amounts of food that the magazine
considers to be most appropriated resemble the meal of
an anorexic. Such a strict diet has nothing in common
with health and, on the contrary, may lead to various
diseases.

Apart from diet, the shape of the body can also be
“normalized” through exercise and fitness that help
burn fat. Advantages magazine provides a “step by
step” programme that helps women “shape up” to fit the
norms." The magazine advertises health clubs, presents
international fitness trainers and praises the benefits of
workout. Advantages magazine’s discourse on the body
centers around weight control through diet and shaping
the body through heavy workout. Women’s bodies are
subjected to strict surveillance and objectified through
“normalizing” practices.

Cosmopolitan magazine associates health with fitness
and diet, therefore all of them share the same section.
However, theimportance of physical exercise forwomen’s
well-being is highlighted in other articles as well, where
it is associated not so much with health as with two of
the central themes of the magazine — attractiveness and
sexuality: “regular visits to the gym make you look and
feel like a goddess. According to a recent study, if you
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6okura. Criopes; efHa HeOJaMHeINIHA CTYAHja, CO
Jlobpa W pemoBHA TporpaMa Ha Bexkbame ke CH TH
0/I00pUTE CEKCyaJIHOTO 3aJ0BOJICTBO U H3IJIEZOT.>°
Kako moTkpena Ha BaKBUTE 3aKJIyYOIX CIICAHHUETO Ce
IIOBUKYBA HAa aBTOPUTETH KOH € TEIIKO HJIM HEBO3MOKHO
Ja ce mpoBepaT (AaHOHMMHA TpyIla HUCTPAXKyBayul HJIH
CTPYYHhallM) U KOW ja TapaHTHPAaT BUCTHHHUTOCTA Ha
BaKBUTe TBpJiea. MelyToa, o7 ZIeJIOT 3a CIOPTYBAkbe
IIPOM3JIETYBA /IeKa JKIBOTOT CTAHYBa IT03/[paB HE CaMO CO
IIOMOIII Ha HUCKOKAJIOPUYHA UCXPAHA U BelKOarbe, TYKy
U CO CEKCOT: ,COBET O] IOKTOPOT: BOZETE JbyOOB IITO

€ 21

II0YECTO MOKETE U KUBOTOT K€ BU CTaHe nozxo6ap .

3a cnucanuero KocmotloauilieH ucXpaHaTa He € TOJIKY
YCIIEIIHO pellleHue KOJIKYy IWITO ce IIPOM3BOAUTE 3a
ciabeere U IUTACTUYHATA XUPYypruja. Bo 0Boj KOHTEKCT,
IIOCTOM HAaTIpeBap Ha CIIMCAHUETO KOoe HyAU IOILyCT
oZl 20% 3a uurareakuTe Ha KocmotiloauilieH Kou Ke
ce I0jaBaT BO KJIMHHUKA 3a eCTeTCKa XUpypruja co
dopmysapoT op crnucanuero.** OcBeH Toa, HA HCTarTa
CTpaHa Ce peKJlaMupa U ,peBOJIyIIMOHEpPEH IIPOU3BOJ
3a ciiabeere OMIejKH ,,ePUKACHO TH COTOPYBA MACTHUTE U
ja obsukyBa cuayerara®.”> Meryroa, BAKBUOT IIpernapar
MoOpa /1a ce MOTKPeIH co ,,3/IpaB HAYMH Ha KUBOT“ (Oe3
Jia ce neduHUpA IITO 3HAYH TOA) M COO/IBETHA ITporpama
co BexxOu. Bo ampuickuor Opoj KocmotioauitieH ™™
3aMeHyBa HCXpaHaTa U BeX0OameTo co IpemapaTtd U
IJIACTHYHYU ONEPAIU, KOH YIITE ITOBeKe TH OTKPUBAAT
’KEeHCKUTe TeJla.

Bo Kocmotioauilien TOBTOPHO ja cpekaBaMe oIicecHjaTa
3a KOHTpOJIA U OOJIMKyBarme Ha TeJIoTo. Bexxbamero ce
Bp3yBa CcO efHa ommta Aob6pococTojba, co IMmorosema
camojtoBepba unoobpeHa cirrka 3a cede. TesroTo e cuitHO
orpenMeTeHO, OU/IejKU KOHTPOJIATa Ce BOCIIOCTAByBa HE
TOJIKY TPeKy HCXpaHaTa KOJIKY IPEeKy Iperapary WiIu
oIleparyy.
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have a well-established fitness programme and if you
exercise, you will judge your own sexual performance
and your attractiveness as superior.” To support its
conclusions, the magazine appeals to a higher authority,
hardly or not at all verifiable (the anonymous group of
researchers or specialists) who vouch for the truth of
such information. However, from the fitness section it
results that not only working-out and low-calorie food
is what makes the life healthier, but also sex: “doctor’s
advice: have sex as often as you can and your life will be
better.”*

Diet is not as much of a solution for Cosmopolitan
magazine as are the slimming products and plastic
surgery. In this regard, the magazine’s contest is relevant,
offering as a prize a 20% deduction for Cosmopolitan
readers who go to an aesthetic surgery clinic with the
form in the magazine.*® Moreover, on the same page,
a “revolutionary” slimming product is advertised for it
“efficientlyhelpsburning fatand shapingthesilhouette.”
However, this medication must be supported by a
“healthy life-style” (without defining what that means)
and an adequate workout programme. In April’s issue
Cosmopolitan replaces diet and exercise with medication
and plastic surgery, which expose women’s bodies to a
larger extent.

In Cosmopolitan we can find once again the obsession for
controlling and shaping the body. Exercise is associated
with a general state of well-being, with a higher self-
esteem and an improved self-image. The body is heavily
objectified as control is installed not so much through
diet than through medication or surgery.
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U cniucanuero MoodepHa jceHa T MPUKAXKyBa JKEHHUTE
KaKO ecTeTCKH IipegMeTd. JlumeH3uute, OOJIUKOT
U U3IJVIEIOT Ha TeJIOTO Ce KJIyYHUTe eJIeMEHTU BO
nepuHUpameT0 HA KEHCKOCTA, IIa OOJHKYBAHETO
Ha COIICTBEHOTO TeJI0 C€ CMeTa 3a IIPeCBPTHUIA BO
u3rpasibata Ha >KEHCKUOT uieHTuTeT. CekojmaT Kora
ce o0uayBaB Jla TO OTKpHjaM AWCKYPCOT 3a TEJIOTO Ha
MoodepHa cena, ce COOYyBaB CO BEYHHUOT HpPoOsIeM
Ha ,BUIIOKOT Kwiorpamu“. Bo mapt 2006 roauHa
CIIMCAHUETO HU COBETYBA KAKO /1A U3TyOHUMe 7 KHJIOTPAMU
0es maka.>* ,EnmdnocraBHHOT® coBer 3a ,Iobema“ ce
O/IHECYBA Ha 3aMeHaTa Ha BUCOKOKAJIOpHUYHATA XpaHa
CO CJIMYHA, HO HUCKOKAJIOPHWYHA M Pe/JOBHATa IloceTa
Ha canara 3a BexxOame. Ilox mpermocraBka Jexka
rojseM OpOj YUTaTEIKU HeMaaT BpeMme (HHUTY BOJIja)
Jla BexkOaaT aepoOUK, (PUTHEC WM TMMHACTHUKA CEKOj
JleH, CIIMCAaHUeTO Hy/IU CIUCOK aKTUBHOCTH KOHU, aKoO ce
M3Be/lyBaaTII0 20 MUHYTH CEKO] /IeH, COTOPYBaaT o/ipe/ieH
Opoj KaJlopuM, MOCOYEHH HA CITMCOKOT. AKTUBHOCTUTE
CO KOHU Ce COropyBaaT HajMHOTY KaJIOPDHUU Ce: TpUambe,
IUINBame, KauyBame II0 CKAIM U KpeBame TeroBH.
IToToa ciexyBaaT 4yHuCTemE MO JIOMa, PACUUCTyBame HA
JIBOPOT, Ma3apeme U IOTBeHe, OHOCHO, aKTUBHOCTHUTE
KOU T'O COUMHYBAaT »KEHCKOTO ceKojaHeBue. Ce YMHU
JleKka jomaliHaTta pabora e jo0pa 3a OOJIMKyBame Ha
TesioTo. Mlako coropyBa HajMaJIKy KaJopuu, paboTaTa Ha
KOMIIjyTep € CIIOMEHATA 32 /1A Ce UCTAKHE JIeKa pAOOTHUOT
JleH MUHAT BO KaHIeJIapyja Mopa Jia ce HaJ|OTOJIHU CO
HEKOJIKy4yacoBHa paboTa HHU3 JioMa. JaHyapCKHOT Opoj
HU Ka)KyBa JleKa MOXKe J]Ja COTOpUMe 170 KaJIOpUU aKo
YHCTUME 110 40 MUHYTH TPUIIATU HeleIHo.?®> Moxke J1a ce
3a0esiexXu JleKa BO paMKH Ha TPAIUIUOHAIHUOT MO/IeN
Ha JKEHCKOCT /IBa eJIeMEHTU 3a€MHO ce IOTKpeIlyBaar:
nosiok0aTa Ha JKeHWUTe Ha HeIUIaTeHW YUCTAaYKU U Ha
€CTeTCKH (M CeKCYaJTHH) IIPEMETH.
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The Modern Woman magazine promotes, once more,
women as aesthetic objects. The size, shape and aspect
of the body are key elements in defining femininity so
that fashioning one’s body is seen as a landmark in
constructing a feminine identity. Whenever I tried to
identify the Modern Woman’s discourse on the body I
was faced with the eternal issue of the “extra kilos.” In
March 2006, the magazine provides us with advice on
how to lose 7 kg without suffering.>* The “simple” advice
for “winning the battle” regards replacing high-calorie
food with similar, but low-calorie ones and going to the
gym on aregular basis. Supposing that many of its readers
do not have the time (or the will) to do aerobics, fitness
or gymnastics every day, the magazine provides a chart
of activities that, practiced for 20 minutes every day,
burn a certain amount of calories, also indicated in the
chart. The activities that burn most calories are: jogging,
swimming, climbing the stairs and weight-lifting. Next
come cleaning the house, cleaning the garden, shopping,
walking and cooking, in other words, activities that
is part of women’s daily routine. It appears that doing
domestic work is good for shaping the body. Although it
burns the least calories, working in front of the computer
is probably mentioned in order to point out that one
needs to make up for the work day spent in the office by
performing a few hours on domestic work. The January
issue tells us that we can burn 170 calories if we clean
the house for 40 minutes at least 3 times every week.*
What one may notice is that within the traditional model
of femininity two elements support each other: women’s
status as unpaid domestic workers and that of aesthetic
(and sexual) objects.
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Crpanurute kKoM TH 00paboTyBaaT WHCXpaHaTa |
CIIOPTYBaETO CE CMECTEHH 101 €/IEH IIOT0JIEM [TO/THACIIOB
— Y6aBuna. Cnucanuero ModepHa jxceHa HyI1 HE TOJIKY
paJVKaJTHU pelleHdja 3a OOJMKyBame Ha KEHCKUTE
Tesa: ,Ce IITO Tpeba e peZIOBHO /1a ce XPaHUTe, J1a jajieTe
MHOTY OBOIIIje U 3€JIEHYYK, /Ia )KUBEETE YPAMHOTEKEHO
1, CEKAKO, /1a I0/Ia/IeTe U CIIOPTYBamhe Ha CBOETO JJHEBHO
‘Menu’.“® MefyToa, CIIMCAHHETO T'M COBETYBA KEHHTE
IIOCTOjaHO J]Ja BHMMAaBaaT IITO jaJiaT, CO TBPJAEHE JieKa
HUCKOKaJIOpUYHATA XpaHa e [03/IpaBa.

CraTuuTe BO TpUTE CIHCAHUja TO B3JI0yNOTpeOyBaaT
HEJIOCTUTOT Ha caMo/ioBep0a Kaj HUBHHUTE YUTATEJIKU BO
BpCKa CO M3TJIEZ0T U HABECTYBaaT JIeKa CEKOjIaT MOKe
1 10/100po. Ce cMeTa /ieka Ha YKEHCKUTE TeJIa UM Ce IOT-
pebHU MOCTOjaHo MoA0OpYyBamke U KOHTpoJIa. ,buTkaTa
pOTHB iebeTnHaTa“ € BUCTUHCKA OUTKA, OUJIejKU TEJIOTO
(koe, ako ce J0Be/ie BO CTaHAApAU3UPAHUTE OOJIUK U
JIUMEH3WH, MOXKE Jia CTaHe COjy3HHUK BO TPAJIEEHETO
Kapuepa WIN IPOHAOTameTO MapTHeP) MapaJoKCaTHO
MM CTaHyBa HellpujaTes Ha skeHurte. Ce Gopar MpoOTUB
COIICTBEHUTETEJIa3a/1a T TOKOPaTH Ia T KOHTPOJIUpaar.
Tpute cnucaHuja TH IOTTUKHYBaaT CEKOjIHEBHUTE
OUTKUA Ha KEHUTE 3a ,HOPMaIU3Upame‘ Ha HUBHUTE
TeJjla, OUTKU KOW YeCTOIaTH OZaT BO KPajHOCTH KaKO
aHopekcuja u OysmMuja. 3ropa Ha Toa, CIOHUCAHUjaBa
He ja HU 00paboTyBaaT TeMaTa Ha IIOpPeMeTyBambaTa BO
HCXpaHaTa KO Ce pe3yJITaT Ha JOJITOTPAjHUTE PUTOPO3HU
quetH. JIMCKypcOT Ha aHaJM3WpPaHUTE CIHCAaHHUja ja
TypKa rorpebara 3a ciaabeerme 10 KpajHOCTH, Ou/IejKu He
T'H CIIOMEHyBa IPaHUIIMTE BO PAMKH Ha KO €[HA KE€HA
cMee J1a crabee. 3aToa, KOHTPOJUPAKHETO HA TEXKUHATA
€ JIEJHOCT KOja JKeHHUTe MOopa Jia ja pa3BHBaaT BO TEKOT
Ha IIeJINOT JKHUBOT, OTKAKO Ke ja ycBOjaT 3aMucjaTa Jieka
HUKOTAIIl HE Ce JOBOJIHO BUTKH.
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The sections that deal with Diet and Gymnastics are
suggestively placed under a larger heading — that of
Beauty. The Modern Woman magazine offers less radical
solutions for shaping women’s bodies: “all you have to
do is have regular meals, eat lots of fruit and vegetable,
have a balanced life-style and, of course, include sports
into your daily ‘menu.””*® However, the magazine advices
women to constantly control what they eat, claiming that
low-calorie food is healthier.

The articles in the three magazines exploit their readers’
lack of confidence in their looks and assume that there is
always room for improvement. Women'’s bodies are seen
as needing continuous improvement and permanent
control. “The battle against fat” is a real battle, as the
body (which, brought to the standard shape and size
can be an ally in building a career or finding a partner)
becomes, paradoxically, women’s enemy. They fight
against their own body trying to conquer and control it.
The three magazines encourage women’s daily battles
for ‘normalizing’ their own bodies, battles that, many
times, take extreme forms such as anorexia or bulimia.
Moreover, these magazines do not even approach the
topic of eating disorders that follow strict and prolonged
diets. The discourse of the analyzed magazines pushes
the need to lose weight to the extreme as they do not
mention the limits to which a woman must lose weight.
Therefore, weight control is an activity women must
develop throughout their entire lives, once they have
internalized the idea that they are never slim enough.
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AKO CHOPTYBameTO M HCXpaHaTa He JOoBenaT o
CaKaHUTe pPe3yJITaTH, TEJIOTO ce OOJMKyBa CO IOMOII
Ha IUIACTUYHU ollepanud. JIumocyknujaTa, HHjeKIINUTE
co 00ToKC, JUGTUHTOT, UMIUIAHTHUTE, ILIACTUIHOTO
00JIMKyBambe, JIACEPCKUTE IOMPABKHU C€ WHTEPBEHIINH
Ha KO OOMYHO ce MOJJI0’KyBaaT caMO >KEHCKUTE TeJa.
HamazoT Ha »KEHCKOTO TeJI0 € KOMIUIETEH: CUTE HETOBU
JIeJIOBH Cce M3JIOKEeHU Ha HabJbyAyBame OJHAZBOD U Ce
PEKOHCTpyHpaaT CHOpeZ, HOPDMUTE KOM ce MeHyBaar
CO BpEMEeTO M KOM MOMEHTAJIHO € C€ IOTEIIKO Jia ce
JIOCTUTHAT 0€e3 HaJ[BOPEIIHN HHTEPBEHITUH.

[IITom »xeHHTe ke TO ycBOjaT OIPEIMETYBAIHETO HA
TeJlaTa, HIBHOTO Jac ce 0/1BOjyBa O/1 TEJIOTO — KOE TJIABHO
ce cMeTa 3a IIpesiMeT Koj Tpeba sja moOyau 3a/10BOJICTBO
(kaj HUB WM Kaj HUBHHUTE IApTHEPH) HJIHU CO KOj ce
IIOCTUTHYBA ycreX. Bo HUBHUTe IJ1aBU € CMeCTeH MAIlIKU
AHONTUYKH HaOJbyZyBau KOj UM OJIpeAyBa CAMUTE
Jla CTaHaT CBOM HAJ30PHULM KOU IO KOHTPOJIMpAar
CEeKOj acmeKT Ha HUBHHUOT usriie] (06JIMKOT Ha TeJIOTO,
obsexara, IIMUHKATA, Gpusypara). JKeHCKuTe clicaHuja
ja moaapsKyBaaT BakBaTa oOIlcecHja €O IIOCTOjaHATa
BWJINBOCT M ja HarjlacyBaaT KJIydHaTa Ba*KHOCT Ha
U3IJIEI0OT BO U3rpasbaTa Ha >KEHCKUOT WJIEHTUTET
U TpPEJHOCTUTE KOU Ce pe3yiaTaT Ha npudakamero
Ha BJIa/ejaukuoT Mozesn (dbopMupame Ha CEMEJCTBO
U Tpajierle Kapuepa). Meauymure ce JeJI0TBOPHU
Cpe/icTBa 3a IIMpee U KOHTPoJIa. Ja Urpaar yjorata Ha
Hab6JbyyBayd BO €JleH BUPTYeJIeH UaHOUUUKYM, NETATTHO
I'Yl IPUKA’KyBaaT KEHCKUTE TeJla, IOCTaByBaaT HOPMU 3a
00JIMKOT ¥ JUMEH3UHTE, Hy/IaT METO/IHU 32 OOJINKYBabhe
Ha TeJIOTO CIOpe] CTaHAApAuTe U I'M CAaHKIIMOHUpAaT
yecHUTE UCKIydonu. JKeHure jby0e3HO ce MOBUKAHU Jia
I'l KOHTPOJIMpAaT cBOUTe Tesa. »KeHaTa Koja oCcTojaHO
BHMMaBa KaKo U3IJIeJla, KaKo ce 00seKyBa, 1ITO jajie, €
IpeMeT Ha caMoHaA30p. OBa ce o/ipa3yBa BO Hej3UHATA
CBECT /leKa e IIpeJIMeT Ha CaMOHA/[30p KaKOB IIITO MaXKOT
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If gymnastics and diets do not lead to the expected
results, the body is shaped with the help of plastic
surgery. Liposuction, Botox injection, lifting, implants,
plastic remodeling, laser correction are interventions to
which only women’s bodies are usually subjected to. The
invasion of the feminine body is a total one: all of its parts
are exposed to external observation and reconstructed
according to norms which vary throughout history and
which are, at present, more and more difficult to reach
without exterior interventions.

Once women internalize the objectification of their
bodies, their self is dissociated from their bodies — seen
mainly as objects employed to bring about pleasure (to
themselves or to their partner) and to become successful.
In their mind there is a masculine panoptic observer
installed, who determines them to become their own
surveyors, controlling every aspect pertaining to their
looks (the shape of the body, the outfits, the make-up, the
hair-style). Women’s magazines support this obsession of
permanent visibility, underlining the central importance
of image in constructing a feminine identity and the
advantages derived from subscribing to the dominant
model (having a family and building a career). Media are
efficient means of dissemination and control. They play
the observer’s role in a virtual Panopticon, displaying
women’s bodies in detail, setting norms for their shape
and dimensions, providing the methods to fashion one’s
body according to standards and sanctioning every ex-
ception to the rule. Women are kindly invited to control
their bodies. A woman who constantly controls the way
she looks, dresses, what she eats, is a subject of self-sur-
veillance. This is the reflection in her conscience that she
is a subject of surveillance in ways a man is not and no
matter what she does, she is, first of all, a body, and her
role is to arouse and to decorate. This state of permanent
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He € ¥ JIeKa IIITO U /1a [IPABH, Taa € IIPeJ] ce TeJIO U yyIoraTa
1 e na Bo30yayBa W ma Kpacu. BakBara cocrojba Ha
IIOCTOjaHa BUJIJINBOCT Ha YKEHUTE UM ce HaMeTHYBa 32 J1a
ce 00e30e1aT aBTOMATCKUTE JiejcTBA HA MOKTa. JKeHuTe
ce 3aTBOPEHHMYKH BO OBOj BHUPTYyeJeH UAHOUIUUKYM,
Ousejkuy, IIITOM CTaHAJIe CBECHU JleKa ce IpeIMeTH Ha
IIOTJIE/IOT, ja IPUMEHYBAaT Bp3 cebe HopMayim3aTopcKaTa
IOJIMTUKA HAa KOHTPOJIa ¥ caMOHaA30p. Bo coBpemenara
naTtpujapxajHa KyJTypa, >KeHUTe ce OfjHecyBaaT KaKO
IIOCTOjaHO /1a TH HA/IIJIe/IyBa MAIIKU HAOJby/IyBay.
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visibility has been induced into women to grant the auto-
matic effects of power. Women are prisoners in this vir-
tual Panopticon as, once aware they are being objects of
the gaze, they apply to themselves the normalizing poli-
tics of control and self-surveillance. In the contemporary
patriarchal culture women act as if a masculine observer
were permanently watching them.

Notes:

1. Liesbet van Zoonen, Feminist Media Studies. (London:
Sage Publications, 1994), 40-41.

2. Ibid., 41.

3. Naomi Wolf. The Beauty Myth. How Images of Beauty
are Used Against Women. (New York: Anchor Books,

1991), 58.

4. Romina Surugiu, “Oglind4, oglinjoar4, cine-i mai frumoasa
in tard? Imaginea femeilor in emisiunile romanesti de
divertisment”, in Femei, cuvinte si imagini: perspective
feministe, ed. Otilia Dragomir (Iasi: Ed. Polirom, 2002),
67-122.

5. AnA (Societate de Analize Feministe). “Aspecte privind
stereotipurile de gen in mass-media romanesti” (paper
presented at “Teaching and Researching Gender in the
CEE Region” Conference, Timisoara, Romania, May 5-8,
2005).

6. Ibid., note 5.

’II




10.

11.

12.

13.

14.

15.

16.

17.

Ibid., 5.

Barbara Butta, “Imagini despre femei si feminitate.
Rezultatele monitorizarii presei”, in Femei si barbati in
Clyjul multietnic, ed. Eniko Magyari-Vincze, (Cluj-Napoca:
Editura Fundatiei Desire, vol. II, 2001), 192-207; Madilina
Nicolaescu, Fashioning global identities. Romanian
women in the post-socialist transition. (Bucuresti: Editura
Universitatii din Bucuresti, 2001).

Barbara Butta, op. cit., 192-207; AnA (Societate de Analize
Feministe), op. cit.

Ibid., Genemika 8.

Diana Damean, De la femeia-obiect la imaginea-
identitate: reprezentdari ale feminitdatii in cultura de masa
(Tasi: Ed. Lumen, 2006).

Maidilina Nicolaescu, Fashioning global identities.
Romanian women in the post-socialist transition.
(Bucuresti: Editura Universitatii din Bucuresti, 2001).
Barbara Butta, op. cit., 192-207.

Cosmopolitan Magic, 2006.

Michel Foucault,. A supraveghea si a pedepsi. Nasterea
inchisorii (Pitesti: Ed. Paralela 45, 2005), 279-315.

Ibid., 155.

Susan Bordo, ,,Feminism, Foucault and the politics of the
body“, in Feminist theory and the body: a reader, ed.
Janet Price and Margrit Shildrick (Edinburgh: Edinburgh
University Press, 1999), 253.

. “Cum 1ti iei zilnic portia de sanatate,” Avantaje, beBpyapu
2006, 106-107.

Objects of the Gaze, Prisoners of the Panopticon

7.

8.

10.

11.

12.

13.

14.

15.

16.

17.

18.

Ibid., 5.

Barbara Butta, “Imagini despre femei si feminitate.
Rezultatele monitorizarii presei”, in Femei si barbati in
Clujul multietnic, edited by Eniko Magyari-Vincze, (Cluj-
Napoca: Editura Fundatiei Desire, vol. II, 2001), 192-
207; Madalina Nicolaescu, Fashioning global identities.
Romanian women in the post-socialist transition.
(Bucuresti: Editura Universitatii din Bucuresti, 2001).

Butta, Barbara, op. cit., 192-207; AnA, op. cit.

Ibid., note 8.

Diana Damean, De la femeia-obiect la imaginea-
identitate: reprezentari ale feminitdtii in cultura de masa
(Tasi: Ed. Lumen, 2006).

Midilina Nicolaescu, Fashioning global identities.
Romanian women in the post-socialist transition.
(Bucuresti: Editura Universititii din Bucuresti, 2001).
Barbara Butta, op. cit., 192-207.

Cosmopolitan Magic, 2006.

Michel Foucault,. A supraveghea si a pedepsi. Nasterea
inchisorii (Pitesti: Ed. Paralela 45, 2005), 279-315.

Ibid., 155.

Susan Bordo, “Feminism, Foucault and the politics of
the body”, in Feminist theory and the body: a reader,
edited by Janet Price and Margrit Shildrick (Edinburgh:
Edinburgh University Press, 1999), 253.

“Cum 1iti iei zilnic portia de sanatate,” Avantaje, February
2006, 106-107.




Identities )

19. ,Intrd in forma pas cu pas®, op. cit., 110-112.
20. Cosmopolitan, mapt 2006, 93.

21. Ibid., 155.

22. Cosmopolitan, anpui 2006, 161.

23. Ibid, 161.

24. Adina Zamfir, “7 kilograme mai putin” (7 xwiorpamu
nmomainky), Femeia Moderna, mapt, 2006, 34-35.

25. Florentina, Opris, “Incepe anul in formad” (3amounere
ja rommnata Bo ¢opma), Femeia Moderna, janyapu -
dbeBpyapu 2006, 36-37.

26. Ibid., 25.

bubnuorpadmia:

AnA (Societate de Analize Feministe). ,Aspecte privind
stereotipuriledegeninmass-mediaromanesti(AcnexTu
Ha POJOBHUTE CTEPEOTHIIH BO POMAHCKHUTE MACOBHH
MeIUyMH), TPyZ IIpeTcTaBeH Ha KoH{epeHIujaTa
sllpenaBame W HUCTpakyBame Ha poaoT Bo ILIUE®
Temumrsap, Pomanuja, 5. — 8. Maj, 2005.

Bordo, Susan. “Feminism, Foucault and the politics of the

body”, in Feminist theory and the body: a reader.

Edited by Janet Price and Margrit Shildrick, Edinburgh:

Edinburgh University Press, 1999, 246-257.

Barbara. “Imagini despre femei si feminitate.
Rezultatele monitorizarii presei,” (Civku Ha KeHHTe
M JKEHCTBEHOCTa — pe3yJTaTH oji HabJbyAyBame Ha
mevatoT) Bo Femei si barbati in Clujul multietnic.
Edited by Eniko Magyari-Vincze, 192-207. Cluj-Napoca:
Editura Fundatiei Desire, vol. II, 2001.

Butta,

Journal for Politics, Gender, and Culture Vol. 6 / No. 1 / Winter 2007

19. “Intra in forma pas cu pas,” op. cit., 110-112.
20. Cosmopolitan, March 2006, 93.

21. Ibid., 155.

22. Cosmopolitan, April 2006, 161.

23. Ibid., 161.

24. Adina Zamfir, “7 kilograme mai putin” (7 kilos less).
Femeia Modernd, March 2006, 34-35.

25. Florentina Opris, “Incepe anul in forma” (Start your year
in shape). Femeia Moderna, January-February 2006, 36-
37.

26. Ibid., 25.

References:

AnA (Societate de Analize Feministe). “Aspecte privind
stereotipurile de gen in mass-media roméanesti” (Aspects
of gender sterotypes in the Romanian mass-media).
Paper presented at “Teaching and Researching Gender
in the CEE Region” Conference, Timigoara, Romania,
May 5-8, 2005.

Bordo, Susan. “Feminism, Foucault and the politics of the
body,” in Feminist theory and the body: a reader.
Edited by Janet Price and Margrit Shildrick, Edinburgh:
Edinburgh University Press, 1999, 246-257.

Butta, Barbara. “Imagini despre femei si feminitate. Rezultatele
monitorizarii presei” (Images of women and femininity
— the results of press monitoring), in Femei si barbati
in Clujul multietnic. Edited by Eniko Magyari-Vincze,
192-207. Cluj-Napoca: Editura Fundatiei Desire, vol. II,
2001.

’II




Damean, Diana. De la femeia-obiect la imaginea-identitate:
reprezentdri ale feminitatii in cultura de masa (Op
JKEeHa-IIpeJIMET /10 CJIUKA-UJIEHTUTET: IIPECTABYBAME
Ha JKEHCTBEHOCTAa BO MacoBHara Kysrtypa). lasi: Ed.
Lumen, 2006.

Foucault, Michel. A supraveghea si a pedepsi. Nasterea
inchisorti (JucumMiyiiHa ¥ Ka3Ha: paramero Ha
3atBopoT). Pitesti: Ed. Paralela 45, 2005.

Mulvey, Laura. ,Visual pleasure and narrative cinema.“ Screen,
16, no.3 (1975), http://www.nwe.ufl.edu/~lhodges/
vpne.html (moceTeHo Ha 15. anpui, 2006).

Nicolaescu, Madalina. Fashioning global identities. Romanian
women in the post-socialist transition. Bucuresti:
Editura Universitatii din Bucuresti, 2001.

Surugiu, Romina. ,,Oglind4, oglinjoara, cine-i mai frumoasa
in tara? Imaginea femeilor in emisiunile romanesti
de divertisment“ (Orepainue, orjiesaane Moe, KasKu
MU Ha CBEeTOB HajybaB koj e? CimkaTa 3a JKEHUTE BO
pomanckute TB emucun), in Femei, cuvinte si imagini:
perspective feministe. Edited by Otilia Dragomir, 67-
122. Iasi: Ed. Polirom, 2002.

Wolf, Naomi. The Beauty Myth. How Images of Beauty are
Used against Women. New York: Anchor Books, 1991.

Zoonen, Liesbet van. Feminist Media Studies. London: Sage
Publications, 1994.

Objects of the Gaze, Prisoners of the Panopticon

Damean, Diana. De la femeia-obiect la imaginea-identitate:
reprezentari ale feminitdtii in cultura de masa (From
the woman-object to the image-identity : mass culture
representations of femininity). Iasi: Ed. Lumen, 2006.

Foucault, Michel. A supraveghea si a pedepsi. Nasterea
inchisorii (Discipline and Punish: The Birth of the
Prison). Pitesti: Ed. Paralela 45, 2005.

Mulvey, Laura. “Visual pleasure and narrative cinema.” Screen,
16, no.3 (1975), http://www.nwe.ufl.edu/~lhodges/
vpnc.html (accessed April 15, 2006).

Nicolaescu, Madilina. Fashioning global identities. Romanian
women in the post-socialist transition. Bucuresti:
Editura Universitatii din Bucuresti, 2001.

Surugiu, Romina. “Oglindé, oglinjoard, cine-i mai frumoasa
in tard? Imaginea femeilor in emisiunile romanesti
de divertisment” (Mirror, mirror on the wall, who’s
the fairest of them all? Women’s image in Romanian
TV shows), in Femei, cuvinte si imagini: perspective
feministe edited by Otilia Dragomir, 67-122. Iasi: Ed.
Polirom, 2002.

Wolf, Naomi. The Beauty Myth. How Images of Beauty are
Used against Women. New York: Anchor Books, 1991.

Zoonen, Liesbet van. Feminist Media Studies. London: Sage
Publications, 1994.




