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Voved

Mediumite nudat sliki i formi koi gleda~ite gi 
imitiraat ili se poistovetuvaat so niv. Vakvite 
sliki igraat zna~ajna uloga vo socijalizacijata i 
vospituvaweto na edinkite so pomo{ na op{testveni 
i polovi primeri (kako i so mnogute razli~ni 
polo`bi na edinkata) koi cenat odredeni modeli 
na odnesuvawe i odreden stil, a otfrlaat drugi. 
Ova osobeno va`i za pretstavuvaweto na `enite 
vo mediumite. Mediumite se efikasni sredstva za 
{irewe na vladeja~kiot diskurs za mo}ta i za negovo 
maskirawe vo pra{awe na „zdrav razum”.

Lizbet fan Conen (Liesbet van Zoonen) poso~uva 
deka „zamislata za stvarnosta koja mediumite gore-
dolu vistinski i uspe{no ja prenesuvaat potfrla 
vo nekolku aspekti: mediumskata produkcija ne 
e samo odraz, tuku podrazbira slo`en proces 
na pregovarawe, obrabotka i rekonstrukcija; 
mediumskata publika ne samo {to gi prima ili 
otfrla mediumskite poraki, tuku i gi koristi i 
gi tolkuva spored logikata na svoite op{testveni, 
kulturni i li~ni okolnosti; mediumite nemaat 
samo zada~a da ja ‘odrazuvaat’ stvarnosta, tuku i 

Introduction

Media provide images and figures that spectators can 
imitate and identify themselves with. These images play 
an important part in socializing and educating individu-
als using social and sexual role models (as well as a lot 
of different positions of the individual) that value certain 
patterns of behaviour and a certain style, while discour-
aging any others. This is particularly true when we refer 
to women’s representation in the media. Media are ef-
ficient means for disseminating the dominant discourse 
of power and for disguising it into a matter of “common 
sense.” 

Liesbet van Zoonen points out that “the idea of reality that 
media pass on more or less truthfully and successfully, 
fails at several points: media production is not simply 
a matter of reflection, but entails a complex process 
of negotiation, processing and reconstruction; media 
audiences do not simply take in or reject media messages, 
but use and interpret them according to the logic of 
their own social, cultural and individual circumstances; 
media are not only assigned to ‘reflect’ reality, but 
represent our collective hopes, fears and fantasies and 
perform a mythical and ritual function as well; finally, 
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da gi pretstavuvaat na{ite zaedni~ki nade`i, 
stravovi i me~ti, kako i da izvr{uvaat i mitska i 
ritualna funkcija; kone~no, samata stvarnost ne 
e prosto objektiven zbir na predmeti i procesi, 
tuku e op{testveno konstruirana vo diskursi koi 
odrazuvaat i sozdavaat mo}.”1 „Mediumite mo`e da 
se smetaat za (op{testveni) tehnologii na rodot koi 
prilagoduvaat, vidoizmenuvaat, rekonstruiraat 
i sozdavaat disciplinarni i kontradiktorni 
kulturni stavovi za polovite razliki; vrskata me|u 
rodot i komunikacijata e prvenstveno kulturna, 
dogovor za vrednostite i zna~ewata koi pothranuvaat 
celi na~ini na `ivot.”2

Vo trudov osobeno se interesiram za pretstavite na 
`enskosta ponudeni vo romanskite mediumi, kako 
i za nivniot diskurs za `enskoto telo. Predmet 
na mojata analiza e samo mediumskiot diskurs, bez 
da ja zemam predvid reakcijata na ~itatelkite. 
Pri~inata za{to se interesiram za modelite na 
`enskost promovirani od mediumite e toa {to, 
spored zborovite na Naomi Vulf (Naomi Wolf), 
„otkako `enite od srednata klasa se odvoeni od 
svetot, izolirani edna od druga, a nivnoto nasledstvo 
prekrieno so sekoja generacija, tie pove}e otkolku 
ma`ite zavisat od aktuelnite kulturni modeli i 
poverojatno e da ostanat obele`ani od istite. So 
ogled kolku malku primeri ima vo svetot, ̀ enite niv 
gi baraat po ekranite i sjajnite stranici”.3 Postojat 
prili~no golem broj studii za pretstavite na ̀ enite 
vo romanskite mediumi koi se koncentriraat 
na televiziskite emisii,4 humoristi~nite i 
sapunskite serii,5 radio emisiite,6 reklamite,7 
spisanijata8 i dnevnite vesnici.9 Tie imaat za 
cel ili da gi otkrijat rodovite stereotipi ili da 
gi poso~at modelite na `enskost, a kon vtorovo se 
stremi i mojata studija.

reality itself is not only an objective collection of things 
and processes, but is socially constructed in discourses 
that reflect and produce power.”1 Media can be seen 
as (social) technologies of gender, accommodating, 
modifying, reconstructing and producing disciplinary 
and contradictory cultural outlooks of sexual difference; 
the relation between gender and communication is 
primarily a cultural one, a negotiation over values and 
meanings that inform whole ways of life.2 

In this paper I am particularly interested in the 
representations of femininity provided by the Romanian 
media, as well as its discourse on the feminine body. The 
object of my analysis is the media discourse only, leaving 
aside the way readers respond to it. The reason I am 
interested in the media promoted models of femininity 
is that, in Naomi Wolf’s words, “since middle-class 
women have been sequestered from the world, isolated 
from one another, and their heritage submerged with 
each generation, they are more dependent than men 
are on the cultural models on offer, and more likely to 
be imprinted by them. Given few role models in the 
world, women seek them on the screen and on the glossy 
page.”3 The studies on Romanian media representations 
of women are quite few and are focused on TV shows,4 
sitcoms and telenovelas,5 radio shows,6 ads,7 magazines,8 
and newspapers.9 They aim either at revealing gender 
stereotypes or at identifying models of femininity, the 
latter being also the purpose of my study.
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Poimite koi gi upotrebiv za da gi definiram 
dvata sprotivni modela na `enskiot identitet se 
„tradicionalna `enskost” i „moderna `enskost”. 
„Tradicionalniot” model na `enskost podrazbira 
deka `enite im se pot~ineti na ma`ite, deka & 
pripa|aat na privatnata sfera kako soprugi i majki 
(ili prekrasni predmeti i razmno`uva~ki) i deka 
se zadovoluvaat so gri`ata za ostanatite ~lenovi 
od semejstvoto. „Moderniot” model na `enskost pod-
razbira deka `enite se nezavisni, aktivni, gradat 
karieri, ramnopravni se so ma`ite, inteligentni, 
imaat pravo na izbor i gi kontroliraat sopstvenite 
tela (koga stanuva zbor za izgledot, seksualnosta ili 
razmno`uvaweto). 

Me|utoa, kako {to poka`uvaat prethodnite istra`u-
vawa,10 mediumskoto pretstavuvawe na ̀ enskosta ima 
tendencija da kombinira elementi od dvata modela 
za da dopre do po{iroka publika. Zatoa, va`no e 
da se otkrie koi moderni i koi tradicionalni 
elementi se koristat, bidej}i potoa mo`e, od edna 
strana, da se promovira „poemancipiran” model na 
`enskost bez nekoja pregolema radikalnost ({to bi 
bila prakti~na strategija vo edna tradicionalna 
kultura kako romanskata, vo koja „novite” modeli 
se op{toprifateni samo ako zadr`at „postari” 
elementi) ili, od druga strana, pak, da se primeni 
kako strategija za sledewe na novite trendovi (se 
koristat moderni elementi, kako karierata, na 
primer, za da se zadovoli pomladata publika, dodeka 
glavniot diskurs ostanuva tradicionalen).

The concepts I employed in order to define two opposite 
models of feminine identity are “traditional femininity” 
and “modern femininity.” The “traditional” model of 
femininity implies that women are subordinated to men, 
that they belong to the private sphere as wives and mothers 
(or beautiful objects and reproducers) and that they find 
their fulfillment in nurturing the other members of the 
family. The “modern” model of femininity implies that 
women are independent, career-oriented, active, equal 
to men, intelligent, able to make choices and to control 
their bodies (with regards to their looks, sexuality and 
reproduction). 

However, as previous research has shown,10 media 
representations of femininity tend to combine elements 
of the two models in order to address larger audiences. 
Therefore, it is important to identify which modern and 
which traditional elements are employed, as this can 
be done, on the one hand, in order to promote a more 
“emancipated” model of femininity without being too 
radical (this is a useful strategy in a traditional culture 
like the Romanian one, where the “new” models are 
widely accepted only if they keep “older” elements) or, 
on the other hand, it could also appear as a strategy to 
keep up with the new trends (fashionable elements, such 
as career, are employed to please a younger public, while 
the dominant discourse remains a traditional one).
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PRVO POGLAVJE

Objekti na pogledot: pretstavuvawe na `enskosta 
vo romanskite `enski spisanija

Studijava vo golema mera se potpira na edno moe 
porane{no istra`uvawe na modelite na `enskiot 
identitet vo romanskite `enski spisanija.11 
Postojnite studii za `enskite identiteti vo 
romanskite `enski spisanija ili & prio|aa na 
`enskosta od postkomunisti~ka gledna to~ka12 
ili nudea samo kus opis na modelite na `enskost 
prepoznaeni vo nekoi od naj~itanite romanski 
`enski spisanija.13 Izbrav da gi prou~uvam ̀ enskite 
spisanija, a ne nekoj drug vid mediumski proizvod, 
poradi toa {to & se obra}aat isklu~ivo na `enskata 
publika. Taka, za da gi sporedam razli~nite modeli 
na `enski identitet, izbrav spisanija ~ija cel bea 
elementi koi se razlikuvaat po vozrast, `ivoten 
stil, interesi, bra~na sostojba ili op{testvena 
polo`ba. Analizata se koncentrira{e na tri 
glavni koordinati: izgled (s$ vo vrska so teloto, 
ubavinata i modata), vrski (qubov, seks i semejstvo) 
i kariera (profesionalen razvoj). Ovie koordinati 
mi pomognaa da go otkrijam naj~estiot model na 
`enskost, op{tiot diskurs na spisanieto i idealite 
{to gi promovira. Bidej}i kategorijata „`eni” ne e 
homogena, postoi golem izbor spisanija (koi im se 
obra}aat na razli~ni tipovi `eni, a istovremeno 
promoviraat i nekakva ideologija) od koj `enite 
mo`at da si go izberat ona koe najmnogu im odgovara. 
Zatoa analizirav tri spisanija, edno {to & se 
obra}a na mlada i moderna publika (Cosmopolitan/
Kosmopoliten), edno na zrela i tradicionalna 
publika (Femeia Modernă/Moderna `ena) i edno 
{to e ne{to pome|u (Avantaje/Prednosti). Bidej}i 
bea zemeni predvid i mnogu drugi kategorii, 

CHAPTER ONE

Objects Of The Gaze: Representations of Femininity 
in Romanian Women’s Magazines

This study draws extensively from one of my previous 
researches regarding the models of feminine identity in 
Romanian women’s magazines.11 The existing studies on 
feminine identities in Romanian women’s magazines 
either approached the construction of femininity from 
a post-communist perspective12 or provided only brief 
descriptions of the models of femininity identified 
in some of the most widely read Romanian women’s 
magazines.13 The reason I chose to study women’s 
magazines rather than other types of media output 
was the fact that they address the female audience 
exclusively. Therefore, I chose magazines that targeted 
segments that vary in age, lifestyle, interests, marital 
status and social status, so as to compare different 
models of feminine identity. My analysis focused on 
three main coordinates: image (everything related to 
body, beauty, and fashion), relationship (love, sex, and 
family), and career (professional development). These 
coordinates helped me identify the prevailing model of 
femininity, the general discourse of the magazine and 
the promoted ideals. As the category of ‘women’ is not 
a homogenous one, there is a wide range of magazines 
(addressing different types of women and, at the same 
time, promoting a certain ideology) from which women 
can choose the one that best suits their needs. That is 
why I have analyzed three magazines, that address young 
and modern audiences (Cosmopolitan), mature and 
traditional ones (Femeia Modernă/The Modern Woman) 
and the “in-between” segment (Avantaje/Advantages). 
Since many other categories have not been taken into 
consideration, the conclusions of this study are limited to 
the aforementioned magazines. However, the identified 
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zaklu~ocite od studijava se odnesuvaat samo na 
gorenavedenite spisanija. Me|utoa, otkrieniot 
obrazec mo`e da se primeni, do odredeni granici, 
i na drugi sli~ni spisanija. Analizirav slu~ajno 
izbrani broevi od trite spisanija (od januari do 
april 2006), so primena na diskursivna analiza 
na tekstovite i slikite. Celta mi be{e da otkrijam 
koi modeli na `enskost se promoviraat vo sekoe od 
spisanijata i dali tie zna~ajno se razlikuvaat me|u 
sebe.

Spisanie Prednosti

Slikata koja Prednosti ja vrzuva so ̀ enskosta e sli-
ka na estetski predmet. Izgledot igra va`na uloga vo 
`ivotot na `enite, pa ottuka od osobena va`nost im 
e da gi smetaat za ubavi. Ulogata koja spisanieto & ja 
pripi{uva na edna `ena e ulogata na sopruga/majka 
bidej}i, spored diskursot na spisanieto, ulogata 
na sopruga/majka (zaedno so privle~niot izgled) 
najdobro go odreduva `enskoto postoewe. Ubavina, 
seksualnost, maj~instvo – seto toa se karakteristiki 
na tradicionalnata `enskost koja `enite gi smes-
tuva vo privatnata sfera. Vo spisanieto Prednosti 
preovladuva tradicionalniot model na `enskost 
– model na `enata kako estetski predmet, mila 
sopruga, ve{ta doma}inka i posvetena majka. 
Me|utoa, ne mo`e da se porekne prisustvoto na 
moderni elementi vo sozdavaweto na `enskiot 
identitet. @enata e smestena i vo javniot prostor, vo 
profesionalnata sfera, no diskursot na spisanieto 
ozna~uva jasna razlika: od edna strana, im se obra}a 
na ~itatelkite kako da se po~etni~ki (gi pou~uva 
na prvite ~ekori vo zapo~nuvaweto kariera), 
dodeka, pak, od druga strana, im nudi primeri na 
uspe{ni profesionalni `eni na koi bi trebalo 

pattern can be extended, within certain limits, to other 
similar magazines. I have analyzed random issues of the 
three magazines (ranging from January to April 2006), 
applying discourse analysis to texts and images. My 
objective was to identify what models of femininity were 
promoted in each magazine and whether they differed 
significantly. 

Advantages Magazine

The image that Advantages Magazine associates with 
femininity is that of an aesthetic object. Image plays a 
central part in women’s life so that it is vital for them 
to be recognized as beautiful. The role the magazine 
attributes to a woman is that of a wife/mother, as, 
according to the magazine’s discourse, the role of 
wife/mother (along with the attractive image) defines 
feminine existence best. Beauty, sexuality, maternity 
– are all traits of traditional femininity that place women 
into the private space. The dominant model of feminine 
identity in Advantages Magazine is the traditional one – 
that of the woman as aesthetic object, loving wife, skilled 
housewife and devoted mother. However, the presence of 
modern elements in constructing feminine identity can 
not be denied. The woman is placed in the public space 
as well, in the professional sphere, but the discourse of 
the magazine marks a clear-cut distinction: on the one 
hand it addresses the readers as if they were beginners 
(teaching them the first steps in starting a career), while, 
on he other hand, it provides them with the examples 
of successful career women as role models. In here the 
readers appear as the “real women,” facing problems 
and difficulties at work, while the role models appear 
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da se ugledaat. Tuka ~itatelkite se javuvaat kako 
„vistinski `eni”, koi se soo~uvaat so problemi i 
te{kotii na rabota, dodeka primerite se javuvaat 
pove}e kako isklu~oci od praviloto, kako „me~ti”. 
Nivniot visok rang im e nedostapen na pove}eto 
`eni, a  na~inot na koj tvrdat deka gi kombiniraat 
karierata i semejniot ̀ ivot kako da ja izvitoperuva 
pozitivnata poraka vo negativna: namesto da gi 
ohrabruvaat, gi frustriraat. Za ~itatelkite e te{ko 
da se poistovetat so vakvite `eni so koi edvaj imaat 
ne{to zaedni~ko. Spisanieto Prednosti kako da go 
promovira modelot na tradicionalnata `ena koja 
saka da se emancipira, bez premnogu da gi vxa{uva 
tradicionalnite ~itatelki, zna~i, so drugi zboro-
vi, saka da go preispita modelot na `enskost bez 
su{tinski da go promeni.

Spisanieto Kosmopoliten

Vo spisanieto Kosmopoliten opredmetuvaweto 
na `enite se smeta za pozitivno; istovremeno, 
spisanieto gi pottiknuva `enite da zazemat indi-
vidualisti~ki stav i da se cenat samite sebe. Na 
karakteristikite na tradicionalnata `enskost 
im se pridavaat novi zna~ewa, so {to ubavinata se 
poistovetuva so mo} (na zaveduvawe), a seksualnosta 
so emancipacija. Tradicionalnata `enska pasiv-
nost e zameneta so aktivnost, osobeno koga stanuva 
zbor za seksualniot `ivot na `enite. Sloganot na 
amerikanskoto izdanie na Kosmopoliten - Fun 
Fearless Female (Zabavna bestra{na ̀ ena) – ima vrska 
so ona {to go smeta za osnovna vrednost na `enskost, 
kako {to se aktivnostite za ispolnuvawe na 
slobodnoto vreme (zabavna) i hrabrosta (bestra{na). 
„Zabavna” podrazbira i optimizam, postojano 
gledawe na svetlata strana na rabotite kako na~in 
na `ivot, u`ivawe vo zadovolstvata koi `ivotot gi 

rather as exceptions to the rule, as “fantasies.” Their high 
positions are not available to any woman and the way 
these women claim to mix career and family life so easily 
seem to distort the positive message into a negative one: 
instead of encouraging them, they frustrate them. It is 
hard for the readers to identify themselves with these 
women they may have nearly nothing in common with. 
Advantages Magazine seems to promote the model of 
the traditional woman who wants to emancipate herself, 
without shocking traditional readers too much, in other 
words, it wants to review the femininity model without 
essentially changing it. 

Cosmopolitan Magazine

For Cosmopolitan Magazine objectifying women is seen 
as positive; at the same time, the magazine encourages 
women to adopt an individualistic attitude and to value 
themselves. The qualities belonging to traditional 
femininity are invested with new meanings, so that 
beauty equals power (of seduction) and sexuality equals 
emancipation. Traditional female passiveness is replaced 
with activeness, especially in what concerns women’s sex 
life. The motto of the American edition of Cosmopolitan 
– Fun Fearless Female – is connected to what it 
considers to be the central values of femininity, such 
as leisure time activities (Fun) and courage (Fearless). 
“Fun” also suggests optimism, a way of living one’s life 
always seeing the bright side of things, a way of enjoying 
life’s pleasures. Being fearless or courageous is a value 
traditionally associated with masculinity and refers to 
an attitude women should adopt both in private and in 
public. The last term, that of “Female,” connects sex to 
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nudi. Bestra{nosta ili hrabrosta se vrednosti koi 
tradicionalno se vrzuvaat so ma{kosta i referira-
at na odnesuvawe koe ̀ enite treba da go prifatat i vo 
privatniot i vo javniot `ivot. Posledniot termin, 
„`ena”, gi povrzuva polot i rodot ili biologijata 
i nejzinata kulturna konstrukcija. Ova mo`e da 
uka`uva na toa deka samo `enite na Kosmopoliten 
se zabavni i bestra{ni `eni, {to gi odvojuva od 
ostanatiot ̀ enski svet, ili {to do odreden stepen ja 
pravi razlikata me|u modernite i tradicionalnite 
`eni. Od 1999 do 2006 godina romanskoto izdanie 
na Kosmopoliten ima{e poinakov slogan, koj 
bi mo`el da se prevede kako “Moderna, aktivna, 
privle~na”, so {to se koncentrira na ona {to se 
smeta za su{tinski vrednosti na `enskost: moda, 
seksualna aktivnost, ubavina. So drugi zborovi, 
`enite se definiraat kako seksualni predmeti, 
no vo pozitivna smisla, bidej}i `enite mo`at 
vakvata polo`ba da ja upotrebat vo svoja korist, za 
da iskusat zadovolstvo. (Od 2007 godina sloganot 
se smeni vo “Zavodliva, mo}na, `enstvena” – so {to 
gi povrza `enstvenosta so kulturno izgradenata 
`enskost, so privle~nosta – edna tradicionalno 
`enska vrednost – i mo}ta – tradicionalno ma{ka 
vrednost. Taka, `enskosta se gradi so upotreba i 
na `enski i na ma{ki karakteristiki.) Kako {to 
proizleguva od mojata analiza, emancipacijata 
na `enite e pra{awe samo na privatniot `ivot, 
bidej}i samo tamu mo`at da izbiraat dali }e imaat 
partner ili ne, dali }e ra|aat deca ili dali }e si go 
zasilat seksualnoto u`ivawe. Duri i toga{ `enata 
postojano se prika`uva kako pot~ineta na svojot 
partner, se sovetuva u{te od prviot sostanok da go 
podobruva svojot izgled ili da izmisluva izgovori 
dokolku zarabotuva pove}e od nego. [to se odnesuva do 
javniot prostor, ostanuva razlikata „vistinska ̀ ena 
– idealna `ena”. Vistinskata `ena (~itatelkata) 
se soo~uva so problemi na rabota i ima potreba od 

gender or biology with its cultural construction. Also, 
it might suggest that only Cosmopolitan women are 
fun fearless females and it marks a difference between 
them and the rest of the females, or, to a certain extent, 
between modern and traditional women. From 1999 to 
2006, the Romanian edition of Cosmopolitan had used a 
different motto, that can be translated as “Modern, Active, 
Attractive”, centering around what it considered to be 
the core values of femininity: fashion, sexual activeness, 
beauty. In other words, women are defined as aesthetic 
and sex-objects, but in a positive sense, as women can use 
this status to their advantage, in order to feel pleasure. 
(From 2007 the motto has changed into “Seductive, 
Powerful, Feminine” – connecting femaleness with 
culturally constructed femininity, with attractiveness 
– a traditionally feminine value – and power – a 
traditionally masculine value. Thus, femininity is built 
by employing both feminine and masculine features.) 
As it results from my analysis, women’s emancipation 
is only a matter of private life, for only here they can 
choose if they will have a partner or not, whether they 
will have children or whether they will maximize their 
sexual pleasure. Even so, a woman is constantly shown 
as subordinated to her partner and is advised to improve 
her looks from the first date or to make up excuses if 
she earns more than him. As for the public space, the 
distinction “real woman – ideal woman” persists. The 
real woman (the reader) faces problems at work and 
needs the Cosmopolitan solutions in order to get by and 
appears more like a helpless woman lost in a world she 
does not fit into. The ideal woman (the successful career 
woman presented as a “role model” in every issue) is an 
exquisite professional who managed to make it in a man’s 
world and from whom Cosmopolitan requires advice 
for its readers. Even though Cosmopolitan promotes 
career women as role models, its discourse betrays a 
lack of confidence in women’s capacity to accomplish 
themselves professionally. Anyhow, the magazine 



19
�

re{enija od Kosmopoliten za da se snajde, so {to 
pove}e li~i na bespomo{na `ena zagubena vo svet 
vo koj{to ne pripa|a. Idealnata `ena (uspe{nata 
karieristka prika`ana kako „primer” vo sekoj broj) 
e edna isklu~itelna profesionalka koja uspeala 
vo ma{kiot svet i od koja Kosmopoliten bara 
soveti za svoite ~itatelki. Iako Kosmopoliten gi 
promovira karieristkite kako primeri, negoviot 
diskurs otkriva nedovolna verba vo sposobnosta na 
`enite profesionalno da se realiziraat. Kako i da 
e, spisanieto promovira alternativni modeli na 
`enskiot identitet, kako {to se nezavisnata `ena 
ili `enata ramnopravna na ma`ot.

Pokraj mese~nite broevi vo koi diskursot e postojan, 
Kosmopoliten izdava i specijalni sezonski broevi 
koi obrabotuvaat razli~ni aspekti od `ivotot na 
edna `ena. Specijalnoto proletno izdanie14 na 
Kosmopoliten se osvrnuva na prastarite mitovi 
za `enskosta i ja opi{uva „mra~nata” strana na 
`enite. Celiot  broj gi slika `enite spored tradi-
cionalniot model, gi povrzuva so iracionalnoto, 
plodnosta i prirodata, dodeka ma`ite se povrzuvaat 
so razumot, civilizacijata, i se javuvaat kako aktiv-
ni subjekti koi im davaat zna~ewe na `enskite 
`ivoti.

Zna~i, Kosmopoliten e spisanie koe im se obra}a na 
modernite ~itatelki i gi pottiknuva maksimalno 
da si go `iveat `ivotot i da se cenat sebesi no, 
istovremeno, specijalnoto izdanie go potkopuva 
vakviot „moderen” diskurs so opisot na `enskata 
priroda kako instinktivna i iracionalna, so {to 
uka`uva na potrebata za  upravuvawe, normalizirawe 
i vladeewe so nea.

promotes alternative models of feminine identity, like 
the independent woman or the woman equal to man. 

Besides the monthly issues where the discourse is 
constant, Cosmopolitan releases special issues every 
season, which deal with different aspects of a woman’s 
life. The spring special edition14 of Cosmopolitan focuses 
on ancient myths about femininity and describes the 
“dark” side of women. The entire issue portrays women 
according to a traditional model, associating them 
with the irrational, fertility and nature, while men are 
associated with reason, civilization, and appear as the 
active subjects that give meanings to women’s lives.

To sum up, Cosmopolitan is a magazine that addresses 
modern readers and encourages them to live their lives 
to the full and value themselves, but, at the same time, 
the special issue undermines this “modern” discourse by 
describing women’s nature as instinctive and irrational, 
therefore suggesting a need for its control, normalization 
and domination.
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Spisanieto Moderna `ena

Spored va`nosta koja mu ja pridava na izgledot, 
spisanieto Moderna `ena smeta deka osnovnata 
karakteristika na `enata e onaa na „estetski 
predmet”. Ovaa karakteristika, iako neophodna, 
sepak e nedovolna, bidej}i spisanieto promovira 
model na `enski identitet koj koristi kako tradi-
cionalni (`enite kako estetski predmeti, part-
nerki polni so razbirawe, doma}inki i gri`livi 
majki), taka i moderni elementi (`enite imaat 
karieri, vodat sopstveni biznisi, kreativni se, 
odgovorni, inteligentni, hrabri i aktivni).

Su{tinskata crta na edna ispolneta `ena e 
privle~nosta (ubavina, vitkost i mladost). @enite 
se pottiknati da se pretvorat vo seksualni predmeti 
i da gi potisnat sopstvenite `elbi vo korist na 
onie na partnerot. Spisanieto gi prika`uva ̀ enite 
pot~ineti na partnerite, so {to go poddr`uva 
tradicionalniot stav. Spored spisanieto Moderna 
`ena, na `enata treba da & e bitno zadovolstvoto na 
partnerot, ne nejzinoto. Spisanieto upatuva na toa 
deka `enite se doma}inki duri i koga se uspe{ni 
vo javnata sfera. Spored diskursot na spisanieto, 
`enata nu`no mora da oformi semejstvo, dodeka 
karierata sekoga{ doa|a na vtoro mesto.

Modelot na `enski identitet koj go promovira 
spisanieto Moderna `ena e nesomneno tradicio-
nalen. @enite se prika`ani kako estetski i sek-
sualni predmeti, sredstva za pobuduvawe zadovol-
stvo kaj ma`ite. Zadovolstvoto na `enite kako da 
proizleguva od nivnata uloga na soprugi, majki i 
doma}inki. [to se odnesuva do karierata na ̀ enite, 
povtorno go sre}avame kontrastot me|u realnite 
`eni (na koi spisanieto im nudi op{ti soveti za 

The Modern Woman Magazine

According to the importance given to image, the Modern 
Woman Magazine considers that the main quality of 
a woman is that of “aesthetic object.” This quality, 
although necessary, is not sufficient, as the magazine 
promotes a model of feminine identity employing 
both traditional elements (women as aesthetic objects, 
understanding partners, housewives and thoughtful 
mothers) and modern ones (women have a career, run 
their own business, are creative, responsible, intelligent, 
courageous and active). 

An essential feature for being a fulfilled woman is 
attractiveness (beauty, slimness, and youth). Women are 
encouraged to turn themselves into sex-objects and to 
repress their own desires in favor of those of their partner. 
The magazine portrays women as subordinated to their 
partners, thus betraying a traditional view. According to 
the Modern Woman magazine what should be important 
for a woman is her partner’s pleasure, not her own. The 
magazine implies that women are housewives even when 
they are successful in the public space. According to the 
magazine’s discourse, having a family is imperative for a 
woman, while having a career always comes second. 

The model of the feminine identity Modern Woman 
magazine promotes is undoubtedly a traditional one. 
Women are shown as aesthetic and sex objects, as a 
means of providing male pleasure. Women’s pleasure 
seems to come from performing their role of wives, 
mothers and housekeepers. As for women’s career, 
we encounter once more an opposition between real 
women (to whom the magazine offers common advice 
for professional development) and ideal women (stars, 
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profesionalniot razvoj) i idealnite `eni (yvezdi, 
modni kreatorki, delovni `eni, itn.). Spisanieto 
poslednive gi pretstavuva za ~itatelkite da im se 
odu{evuvaat, a ne za da se poistovetat so niv.

Diskursot na spisanieto Moderna `ena e silno 
konzervativen i gi pottiknuva ̀ enite da go prifatat 
tradicionalniot model na `enskost. Potencijalno 
emancipatorskite elementi, kako karierata ili 
profesionalnite dostignuvawa, imaat tendencija 
da gi obzemat `enite i poskoro da se prepletat so 
nivnite obvrski kako soprugi i majki, otkolku da 
im obezbedat samostojnost i da im pomognat da se 
razvijat kako li~nosti. 

VTORO POGLAVJE

Zatvoreni~ki na panoptikumot: diskursot  
za teloto vo romanskite `enski spisanija

Vo ova poglavje bi sakala da go poso~am diskursot 
na trite spisanija za `enskoto telo. Vo vakviot 
kontekst go iskoristiv poimot „panoptikum” na 
filosofot Mi{el Fuko (Michel Foucault).

]e go upotrebam panoptikumot na Xeremi Bentam 
(Jeremy Bentham) kako metafora so koja }e ilus-
triram kako kontrolata i nadzorot na `enskoto 
telo odnadvor imaat tendencija da dejstvuvaat 
avtomatski odnatre, {tom }e se usvoi odreden 
ideal na `enstvenost. Mi{el Fuko go definira 
panoptikumot kako krajno delotvorno sredstvo 
za nadzor i kontrola, prisutno vo site moderni 
institucii.15 Vo ramkite na panoptikumot nabqu-
duva~ot mo`e da gleda bez da go vidat, dodeka 
nabquduvaniot e postojano izlo`en. Kontro-

fashion designers, sales experts etc.). The magazine 
presents the latter for readers to admire, rather than to 
identify themselves with.

Modern Woman magazine’s discourse is a deeply 
conservative one, encouraging women to subscribe 
to the traditional model of femininity. Potentially 
emancipating elements, such as career or professional 
accomplishment tend to rather overwhelm women and 
to overlap their duties as wives and mothers, than to 
secure their autonomy and help them evolve as persons.

CHAPTER TWO

Prisoners Of The Panopticon: The Disocurse  
on The Body in Romanian Women’s Magazines

In this chapter I intend to identify the discourse of the 
three magazines on the feminine body. In this respect, I 
employed philosopher Michel Foucault’s concept of the 
“Panopticon.”

I will use Jeremy Bentham’s Panopticon as a meta-
phor to illustrate how the control and surveillance 
performed over the female body from outside tend 
to act automatically, from inside, once a certain ideal 
of femininity has been internalized. Michel Foucault 
defines the Panopticon as a highly efficient instrument 
of surveillance and control that is present in all modern 
institutions.15 Inside the Panopticon the observer can see 
without being seen, while the observed are permanently 
exposed. The object of control is aware of its permanent 
visibility, therefore obeys all rules. Since the individuals 
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liraniot predmet e svesen za svojata postojana 
vidlivost, pa gi po~ituva site pravila. Bidej}i 
edinkite ne mo`at da go vidat svojot nabquduva~, 
ne mo`at ni da znaat dali nekoj navistina gi gleda, 
tuku samo deka mo`e da gi vidi. Vakviot mehanizam 
gi obezbeduva avtomatskite dejstva na mo}ta: „nema 
potreba od oru`ja, fizi~ko nasilstvo, materijalni 
ograni~uvawa. Samo pogled. Ispituva~ki pogled, 
pogled koj{to sekoja edinka pod negoviot pritisok 
na krajot }e go povnatre{ni do taa mera {to samata }e 
stane svoj nadzornik, so {to sekoja edinka postojano 
}e vr{i vakov nadzor nad i protiv samata sebe.16 
Nadzorot odnadvor se pretvora vo samonadzor, so {to 
nema ve}e potreba od kakvo bilo drugo nadvore{no 
ograni~uvawe. Koga stanuva zbor za `enskoto telo, 
dovolno e `enata da povnatre{ni deka pretstavuva 
predmet na ma{kiot pogled, za opsesivno da gi 
upravuva i ispituva sopstvenite dvi`ewa, pozi i 
pogledi. Dejstvata {to `enite gi primenuvaat za da 
se prilagodat na momentalniot ideal na ubavinata 
(rigorozni dieti ili plasti~ni operacii, na 
primer) im vlijaat na fizi~koto zdravje i, bidej}i 
te{ko se dostignuvaat standardite na `enskosta, 
`enite se prinudeni pogolemiot del od `ivotot da 
go minat so ~uvstvo na nedostatnost, ~uvstvo deka ne 
se dovolno dobri, {to zna~i deka strogata kontrola 
na teloto vlijae i na umot. Se ~ini deka klu~nite 
poimi so koi dejstvuva mediumskiot diskurs se 
„nadzor” i „kontrola” na `enskoto telo, kako 
odnadvor taka i odnatre.

]e obrazlo`am kako tehnikite na samonadzor i 
samoispituvawe dejstvuvaat vo slu~ajot so `enskite 
tela. Prvo, se sozdava zgolemena vidlivost na 
`enskoto telo; izlo`eno im e na panopti~kite 
nabquduva~i, odnosno na „nevidlivite” dvigateli. 
Mediumite postavuvaat standardi za oblikot i 

can never see their observer, they can never know if 
they are actually watched, but only that they could be 
watched. This mechanism grants the automatic effects 
of power: “there is no need for arms, physical violence, 
material constraints. Just a gaze. An inspecting gaze, a 
gaze, which each individual under its weight will end 
by interiorizing to the point that he is his own overseer, 
each individual thus exercising this surveillance over and 
against himself.”16 The external surveillance becomes 
self-surveillance, so that any other external constraint is 
no longer needed. As for the female body, it is enough for 
the woman to internalize that she is being an object of the 
masculine gaze so as to obsessively control and survey 
her gestures, postures and looks. The practices women 
use in order to subscribe to the contemporary ideal of 
beauty (excessive diets or plastic surgeries, for instance) 
affect their physical health and, since the femininity 
standards are difficult to reach, women are compelled to 
live most of their lives with a feeling of deficiency, of not 
being good enough, which means that a severe control 
over the body can also affect the mind. As it appears, 
the key-concepts the media discourse operates with are 
“surveillance” and “control” over the female body, both 
external and internal. 

I will explain how self-surveillance and self-examination 
techniques operate for the case of women’s bodies. First-
ly, an increased visibility of the female body is created, 
exposing it to panoptic observers, hence, to “invisible” 
agents. Media sets standards for the shape and the di-
mensions of the “beautiful” body, according to a series of 
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dimenziite na „ubavoto” telo spored niza binarni 
kontrasti vo odnos na, na primer, normalnata/
nenormalnata golemina na teloto. @enite ~ii tela 
ne se sovpa|aat so idealnite standardi treba da se 
„normaliziraat” preku niza dejstva na samonadzor 
i samokontrola (kontrola na te`inata, ishranata, 
nadzor na oblikot na teloto i izgledot). Vakvite 
diskursi za izgledot na teloto uka`uvaat deka 
sekoga{ mo`e podobro. Kontrolata se obezbeduva so 
ponuda na normi, so vrzuvawe na `enite so odredeni 
tipovi identitet i so nudewe odredeni re{enija 
za ve{ta~ki sozdadenite potrebi. Normativnata 
`enskost e izgradena od niza disciplinarni dejstva 
vo vrska so teloto, negovite dvi`ewa, apetiti, oblik 
i izgled. Golemata prednost na disciplinarniot 
model na mo} e vo toa {to stava ja normalizacijata 
na mestoto na nasilstvoto.17

Namerata mi e da gi istra`am na~inite na koi 
~itatelkite na `enski spisanija se naveduvaat na 
samodisciplina i samonadzor. So s$ pogolemata 
va`nost {to mu se pridava na izgledot, kako i na 
mladosta i vitkosta, `enite po~nuvaat da smetaat 
deka telata im se podlo`eni na postojana vidlivost 
i, ottuka, deka treba da si go kontroliraat i 
nadgleduvaat teloto za da go oblikuvaat ili 
da oslabat, za da go dostignat „idealot” koj go 
promoviraat mediumite.

Vo sekoj broj na nekoe `ensko spisanie }e najdeme 
del posveten na zdravjeto, koj glavno se zanimava so 
odr`uvawe i oblikuvawe na telo so standardizirani 
dimenzii. Dobrata forma e vrzana so ishranata i 
soveti za toa „kako da se oslabi na zdrav na~in”. Ova 
uka`uva na postojana potreba za sebepodobruvawe 
koja `enskite spisanija `estoko ja promoviraat.    
@enskite spisanija kako da vospostavuvaat sistem 

binary oppositions regarding, for instance, the normal/
abnormal size of the body. The women whose bodies do 
not match the ideal standards need to be ‘normalized’ 
through a series of practices of self-surveillance and self-
control (weight control, diet, surveillance of body shape 
and aspect). Such discourses regarding the aspect of the 
body suggest that there’s always room for improvement. 
Control is granted by producing norms, by associating 
women to certain identity types and by offering certain 
solutions to the artificially created needs. Normative 
femininity is made of a series of disciplinary practices 
regarding the body, its gestures, its appetite, its shape 
and its aspect. The great advantage of the disciplinary 
model of power is that it replaces violence with normal-
ization.17 

My intention is to explore the ways the need for self-
discipline and self surveillance is induced to the readers 
of women’s magazines. The growing importance of 
image, as well as of youth and slenderness, make women 
believe that their bodies are subject to a permanent 
visibility and, therefore, need to control and supervise 
their body in order to shape it or lose weight so as to suit 
the media promoted “ideal.” 

In every issue of a women’s magazine we can find a 
section dedicated to health, which deals mainly with 
keeping or shaping a standard-sized body. Fitness is 
associated with diet and advice on “how to lose weight in 
a healthy manner.” This suggests a continuous need for 
self improvement which women’s magazines aggressively 
promote. Women’s magazines seem to establish a set of 
norms regarding the size and shape of the feminine body, 
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na normi za dimenziite i oblikot na `enskoto 
telo koi gi promoviraat kako ideali, kako primeri 
za ~itatelkite, so {to im vsaduvaat nedostig na 
samopo~it i samodoverba. Potoa, istite spisanija 
nudat re{enija za podobruvawe na izgledot na 
`enite. Ako e lesno da se nabavat moderni ali{ta i 
kozmeti~ki proizvodi (vo zavisnost od finansiskite 
mo`nosti na `enite), oblikuvaweto na teloto bara 
mnogu trud, odnosno dieti i ve`bi, ili, dokolku so 
niv ne se postignat o~ekuvanite rezultati, teloto 
se oblikuva so pomo{ na plasti~nata hirurgija. Za 
da ima pogolemo vlijanie, vitkoto telo se vrzuva 
so zdravjeto. Po pravilo, vo romanskite `enski 
spisanija dietite i sportuvaweto se prika`ani vo 
delot za zdravjeto. Gi analizirav delovite za zdravje 
vo trite spisanija za da go otkrijam panopti~kiot 
model vpi{an vo nivniot diskurs za teloto.

Spisanieto Prednosti mu pridava osobena va`nost 
na teloto, bidej}i poddr`uva tradicionalen 
model na `enskost. Spored Prednosti, oblikot i 
dimenziite na `enskite tela mora postojano da se 
kontroliraat i, za da gi motivira svoite ~itatelki, 
vitkosta ja vrzuva so zdravjeto. Spisanieto 
Prednosti gi sovetuva `enite da gi dr`at svoite 
prehranbeni naviki pod strog nadzor i im nudi 
vodi~ na niskokalori~ni menija vo slu~aj da moraat 
da jadat vo restoran. Me|utoa, pove}eto statii ja 
obrabotuvaat sekojdnevnata ishrana. Edna od statiite 
mi go privle~e vnimanieto e „Kako da vnesete dnevna 
porcija zdravje”18 poradi slikata: del od teloto na 
`ena (odnosno, nejzinata vitka polovina) koja se 
podgotvuva da jade. Na ~inijata pred nea ima samo edno 
zrnce gra{ok. Slikata e mnogu sugestivna, bidej}i gi 
vrzuva namalenoto koli~estvo hrana so namaleniot 
obem na polovinata. Gra{o~eto koe se javuva kako 
„dnevna porcija zdravje” ne e {egovito bidej}i 
tekstot obrazlo`uva: „po pravilo, smetajte deka eden 

which they promote as ideals, as models for readers, 
causing them a lower self-esteem and lack of self-
confidence. Then, the same magazines provide solutions 
for improving women’s image. If fashionable outfits and 
make-up products are easy to acquire (depending on 
women’s financial power), fashioning one’s body requires 
hard work, meaning diet and exercise, or, if these do not 
lead to the expected results, the body is shaped with 
the help of plastic surgery. In order to have a greater 
impact, the slim body is associated with health. As a 
rule, in Romanian women’s magazines diet and fitness 
are presented in the health section. I have analyzed the 
health sections of the three magazines so as to identify 
the panoptic model encoded in their discourse on the 
body.

Advantages magazine particularly values the body as it 
promotes a traditional model of femininity. According to 
Advantages, the shape and the size of women’s bodies 
must be constantly kept under control and, in order 
to motivate its readers, it associates slenderness with 
health. Advantages magazine advises women to keep 
their eating habits under close scrutiny, providing them 
with a guide of low-calories menus in case they must eat 
out. Most articles, however, are focused on the daily diet. 
One of the articles that has drawn my attention is “How 
to take your daily ratio of health”18 due to its significant 
image: a fragment of a woman’s body (namely her slim 
waist) preparing to have a meal. On the plate in front of 
her there is only one pea. The image is a suggestive one for 
it connects the reduced amount of food with the reduced 
dimension of the waist. One pea appearing as ‘the daily 
ratio of health’ is not ironic, as the text explains: “as a 
general rule, consider one handful (of fruit or vegetables) 
as one ratio.” This is followed by a list of “healthy” food 
accompanied by the amount a woman should eat for 
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grst (ovo{je ili zelen~uk) vi e edna porcija”. Po 
ova sledi spisok „zdravi” prehranbeni proizvodi 
zaedno so koli~estvoto koe `enata treba da go izede 
za da bide zdrava, bez istovremeno da se zdebeli. Tuka 
stanuva jasna potrebata da se kontrolira telesnata 
te`ina, bidej}i ̀ enata nema da mu na{teti na svoeto 
zdravje dokolku ispie dve ~a{i sok namesto edna 
ili izede dva grsta salata namesto eden. Glavniot 
problem ne e zdravjeto, tuku telesnata te`ina. 
Osven toa, krajno namalenite koli~estva hrana koi 
spisanieto gi smeta za najsoodvetni nalikuvaat na 
obroci na anoreksi~ar. Takvata stroga dieta nema 
dopirni to~ki so zdravjeto tuku, naprotiv, mo`e da 
predizvika razli~ni zaboluvawa.

Osven preku ishranata, oblikot na teloto mo`e 
da se “normalizira” i preku ve`bi koi pomagaat 
vo sogoruvawe na mastite. Spisanieto Prednosti 
nudi programa „~ekor po ~ekor” koja im pomaga na 
`enite da „se sredat” vo soglasnost so normata.19 
Spisanieto reklamira fitnes klubovi, pretstavuva 
me|unarodni instruktori i gi veli~a pridobivkite 
od ve`baweto. Diskursot za teloto na spisanieto 
Prednosti se koncentrira na kontrola na te`inata 
preku ishranata i oblikuvawe na teloto preku 
naporni ve`bi. @enskite tela se podlo`eni na 
ostar nadzor i se opredmeteni preku dejstva na 
„normalizacija”.

Spisanieto Kosmopoliten go vrzuva zdravjeto so 
sportuvaweto i ishranata, pa site broevi go imaat 
istiot del. Me|utoa, va`nosta na ve`baweto za 
dobrosostojbata na `enite e poso~ena i vo drugi 
statii kade se vrzuva ne tolku so zdravjeto, tuku so 
dve od glavnite temi na spisanieto – privle~nosta 
i seksualnosta: „so redovna poseta na salata za 
ve`bawe }e izgledate i }e se ~uvstvuvate kako 

being healthy but, at the same time, without gaining 
weight. It is here that the need to control the weight of 
the body becomes clear, as women’s health would not be 
affected if they drank two glasses of juice instead of one or 
ate two handfuls of salad instead of one. The main issue 
is not health, but the weight of the body. Moreover, the 
extremely reduced amounts of food that the magazine 
considers to be most appropriated resemble the meal of 
an anorexic. Such a strict diet has nothing in common 
with health and, on the contrary, may lead to various 
diseases.

Apart from diet, the shape of the body can also be 
“normalized” through exercise and fitness that help 
burn fat. Advantages magazine provides a “step by 
step” programme that helps women “shape up” to fit the 
norms.19 The magazine advertises health clubs, presents 
international fitness trainers and praises the benefits of 
workout. Advantages magazine’s discourse on the body 
centers around weight control through diet and shaping 
the body through heavy workout. Women’s bodies are 
subjected to strict surveillance and objectified through 
“normalizing” practices. 

Cosmopolitan magazine associates health with fitness 
and diet, therefore all of them share the same section. 
However, the importance of physical exercise for women’s 
well-being is highlighted in other articles as well, where 
it is associated not so much with health as with two of 
the central themes of the magazine – attractiveness and 
sexuality: “regular visits to the gym make you look and 
feel like a goddess. According to a recent study, if you 
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bo`ica. Spored edna neodamne{na studija, so 
dobra i redovna programa na ve`bawe }e si gi 
podobrite seksualnoto zadovolstvo i izgledot”.20 
Kako potkrepa na vakvite zaklu~oci spisanieto se 
povikuva na avtoriteti koi e te{ko ili nevozmo`no 
da se proverat (anonimna grupa istra`uva~i ili 
stru~waci) i koi ja garantiraat vistinitosta na 
vakvite tvrdewa. Me|utoa, od delot za sportuvawe 
proizleguva deka ̀ ivotot stanuva pozdrav ne samo so 
pomo{ na niskokalori~na ishrana i ve`bawe, tuku 
i so seksot: „sovet od doktorot: vodete qubov {to 
po~esto mo`ete i `ivotot }e vi stane podobar”.21

Za spisanieto Kosmopoliten ishranata ne e tolku 
uspe{no re{enie kolku {to se proizvodite za 
slabeewe i plasti~nata hirurgija. Vo ovoj kontekst, 
postoi natprevar na spisanieto koe nudi popust 
od 20% za ~itatelkite na Kosmopoliten koi }e 
se pojavat vo klinika za estetska hirurgija so 
formularot od spisanieto.22 Osven toa, na istata 
strana se reklamira i „revolucioneren” proizvod 
za slabeewe bidej}i „efikasno gi sogoruva mastite i 
ja oblikuva siluetata”.23 Me|utoa, vakviot preparat 
mora da se potkrepi so „zdrav na~in na `ivot” (bez 
da se definira {to zna~i toa) i soodvetna programa 
so ve`bi. Vo aprilskiot broj Kosmopoliten gi 
zamenuva ishranata i ve`baweto so preparati i 
plasti~ni operacii, koi u{te pove}e gi otkrivaat 
`enskite tela.

Vo Kosmopoliten povtorno ja sre}avame opsesijata 
za kontrola i oblikuvawe na teloto. Ve`baweto se 
vrzuva so edna op{ta dobrosostojba, so pogolema 
samodoverba i podobrena slika za sebe. Teloto e silno 
opredmeteno, bidej}i kontrolata se vospostavuva ne 
tolku preku ishranata kolku preku preparati ili 
operacii.

have a well-established fitness programme and if you 
exercise, you will judge your own sexual performance 
and your attractiveness as superior.”20 To support its 
conclusions, the magazine appeals to a higher authority, 
hardly or not at all verifiable (the anonymous group of 
researchers or specialists) who vouch for the truth of 
such information. However, from the fitness section it 
results that not only working-out and low-calorie food 
is what makes the life healthier, but also sex: “doctor’s 
advice: have sex as often as you can and your life will be 
better.”21 

Diet is not as much of a solution for Cosmopolitan 
magazine as are the slimming products and plastic 
surgery. In this regard, the magazine’s contest is relevant, 
offering as a prize a 20% deduction for Cosmopolitan 
readers who go to an aesthetic surgery clinic with the 
form in the magazine.22 Moreover, on the same page, 
a “revolutionary” slimming product is advertised for it 
“efficiently helps burning fat and shaping the silhouette.”23 
However, this medication must be supported by a 
“healthy life-style” (without defining what that means) 
and an adequate workout programme. In April’s issue 
Cosmopolitan replaces diet and exercise with medication 
and plastic surgery, which expose women’s bodies to a 
larger extent. 

In Cosmopolitan we can find once again the obsession for 
controlling and shaping the body. Exercise is associated 
with a general state of well-being, with a higher self-
esteem and an improved self-image. The body is heavily 
objectified as control is installed not so much through 
diet than through medication or surgery. 
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I spisanieto Moderna `ena gi prika`uva `enite 
kako estetski predmeti. Dimenziite, oblikot 
i izgledot na teloto se klu~nite elementi vo 
definiraweto na `enskosta, pa oblikuvaweto 
na  sopstvenoto telo se smeta za presvrtnica vo 
izgradbata na `enskiot identitet. Sekojpat koga 
se obiduvav da go otkrijam diskursot za teloto na 
Moderna `ena, se soo~uvav so ve~niot problem 
na „vi{okot kilogrami”. Vo mart 2006 godina 
spisanieto ni sovetuva kako da izgubime 7 kilogrami 
bez maka.24 „Ednostavniot” sovet za „pobeda” se 
odnesuva na zamenata na visokokalori~nata hrana 
so sli~na, no niskokalori~na i redovnata poseta 
na salata za ve`bawe. Pod pretpostavka deka 
golem broj ~itatelki nemaat vreme (nitu volja) 
da ve`baat aerobik, fitnes ili gimnastika sekoj 
den, spisanieto nudi spisok aktivnosti koi, ako se 
izveduvaat po 20 minuti sekoj den, sogoruvaat odreden 
broj kalorii, poso~eni na spisokot. Aktivnostite 
so koi se sogoruvaat najmnogu kalorii se: tr~awe, 
plivawe, ka~uvawe po skali i krevawe tegovi. 
Potoa sleduvaat ~istewe po doma, ras~istuvawe na 
dvorot, pazarewe i gotvewe, odnosno, aktivnostite 
koi go so~inuvaat `enskoto sekojdnevie. Se ~ini 
deka doma{nata rabota e dobra za oblikuvawe na 
teloto. Iako sogoruva najmalku kalorii, rabotata na 
kompjuter e spomenata za da se istakne deka rabotniot 
den minat vo kancelarija mora da se nadopolni so 
nekolku~asovna rabota niz doma. Januarskiot broj 
ni ka`uva deka mo`e da sogorime 170 kalorii ako 
~istime po 40 minuti tripati nedelno.25 Mo`e da se 
zabele`i deka vo ramki na tradicionalniot model 
na `enskost dva elementi zaemno se potkrepuvaat: 
polo`bata na `enite na neplateni ~ista~ki i na 
estetski (i seksualni) predmeti.

The Modern Woman magazine promotes, once more, 
women as aesthetic objects. The size, shape and aspect 
of the body are key elements in defining femininity so 
that fashioning one’s body is seen as a landmark in 
constructing a feminine identity. Whenever I tried to 
identify the Modern Woman’s discourse on the body I 
was faced with the eternal issue of the “extra kilos.” In 
March 2006, the magazine provides us with advice on 
how to lose 7 kg without suffering.24 The “simple” advice 
for “winning the battle” regards replacing high-calorie 
food with similar, but low-calorie ones and going to the 
gym on a regular basis. Supposing that many of its readers 
do not have the time (or the will) to do aerobics, fitness 
or gymnastics every day, the magazine provides a chart 
of activities that, practiced for 20 minutes every day, 
burn a certain amount of calories, also indicated in the 
chart. The activities that burn most calories are: jogging, 
swimming, climbing the stairs and weight-lifting. Next 
come cleaning the house, cleaning the garden, shopping, 
walking and cooking, in other words, activities that 
is part of women’s daily routine. It appears that doing 
domestic work is good for shaping the body. Although it 
burns the least calories, working in front of the computer 
is probably mentioned in order to point out that one 
needs to make up for the work day spent in the office by 
performing a few hours on domestic work. The January 
issue tells us that we can burn 170 calories if we clean 
the house for 40 minutes at least 3 times every week.25 
What one may notice is that within the traditional model 
of femininity two elements support each other: women’s 
status as unpaid domestic workers and that of aesthetic 
(and sexual) objects. 
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Stranicite koi gi obrabotuvaat ishranata i 
sportuvaweto se smesteni pod eden pogolem podnaslov 
– Ubavina. Spisanieto Moderna `ena nudi ne tolku 
radikalni re{enija za oblikuvawe na `enskite 
tela: „s$ {to treba e redovno da se hranite, da jadete 
mnogu ovo{je i zelen~uk, da `iveete uramnote`eno 
i, sekako, da dodadete i sportuvawe na svoeto dnevno 
‘meni’.”26 Me|utoa, spisanieto gi sovetuva `enite 
postojano da vnimavaat {to jadat, so tvrdewe deka 
niskokalori~nata hrana e pozdrava.

Statiite vo trite spisanija go zloupotrebuvaat 
nedostigot na samodoverba kaj nivnite ~itatelki vo 
vrska so izgledot i navestuvaat deka sekojpat mo`e 
i podobro. Se smeta deka na `enskite tela im se pot-
rebni postojano podobruvawe i kontrola. „Bitkata 
protiv debelinata” e vistinska bitka, bidej}i teloto 
(koe, ako se dovede vo standardiziranite oblik i 
dimenzii, mo`e da stane sojuznik vo gradeweto 
kariera ili pronao|aweto partner) paradoksalno 
im stanuva neprijatel na `enite. Se borat protiv 
sopstvenite tela za da gi pokorat i da gi kontroliraat. 
Trite spisanija gi pottiknuvaat sekojdnevnite 
bitki na `enite za „normalizirawe” na nivnite 
tela, bitki koi ~estopati odat vo krajnosti kako 
anoreksija i bulimija. Zgora na toa, spisanijava 
ne ja ni obrabotuvaat temata na poremetuvawata vo 
ishranata koi se rezultat na dolgotrajnite rigorozni 
dieti. Diskursot na analiziranite spisanija ja 
turka potrebata za slabeewe do krajnosti, bidej}i ne 
gi spomenuva granicite vo ramki na koi edna `ena 
smee da slabee. Zatoa, kontroliraweto na te`inata 
e dejnost koja `enite mora da ja razvivaat vo tekot 
na celiot `ivot, otkako }e ja usvojat zamislata deka 
nikoga{ ne se dovolno vitki.

The sections that deal with Diet and Gymnastics are 
suggestively placed under a larger heading – that of 
Beauty. The Modern Woman magazine offers less radical 
solutions for shaping women’s bodies: “all you have to 
do is have regular meals, eat lots of fruit and vegetable, 
have a balanced life-style and, of course, include sports 
into your daily ‘menu.’”26 However, the magazine advices 
women to constantly control what they eat, claiming that 
low-calorie food is healthier.

The articles in the three magazines exploit their readers’ 
lack of confidence in their looks and assume that there is 
always room for improvement. Women’s bodies are seen 
as needing continuous improvement and permanent 
control. “The battle against fat” is a real battle, as the 
body (which, brought to the standard shape and size 
can be an ally in building a career or finding a partner) 
becomes, paradoxically, women’s enemy. They fight 
against their own body trying to conquer and control it. 
The three magazines encourage women’s daily battles 
for ‘normalizing’ their own bodies, battles that, many 
times, take extreme forms such as anorexia or bulimia. 
Moreover, these magazines do not even approach the 
topic of eating disorders that follow strict and prolonged 
diets. The discourse of the analyzed magazines pushes 
the need to lose weight to the extreme as they do not 
mention the limits to which a woman must lose weight. 
Therefore, weight control is an activity women must 
develop throughout their entire lives, once they have 
internalized the idea that they are never slim enough. 



�0
�

Ako sportuvaweto i ishranata ne dovedat do 
sakanite rezultati, teloto se oblikuva so pomo{ 
na plasti~ni operacii. Liposukcijata, injekciite 
so botoks, liftingot, implantite, plasti~noto 
oblikuvawe, laserskite popravki se intervencii 
na koi obi~no se podlo`uvaat samo `enskite tela. 
Napadot na `enskoto telo e kompleten: site negovi 
delovi se izlo`eni na nabquduvawe odnadvor i se 
rekonstruiraat spored normite koi se menuvaat 
so vremeto i koi momentalno e s$ pote{ko da se 
dostignat bez nadvore{ni intervencii.

[tom `enite }e go usvojat opredmetuvaweto na 
telata, nivnoto jas se odvojuva od teloto – koe glavno 
se smeta za predmet koj treba da pobudi zadovolstvo 
(kaj niv ili kaj nivnite partneri) ili so koj se 
postignuva uspeh. Vo nivnite glavi e smesten ma{ki 
panopti~ki nabquduva~ koj im odreduva samite 
da stanat svoi nadzornici koi go kontroliraat 
sekoj aspekt na nivniot izgled (oblikot na teloto, 
oblekata, {minkata, frizurata). @enskite spisanija 
ja poddr`uvaat vakvata opsesija so postojanata 
vidlivost i ja naglasuvaat klu~nata va`nost na 
izgledot vo izgradbata na `enskiot identitet 
i prednostite koi se rezultat na prifa}aweto 
na vladeja~kiot model (formirawe na semejstvo 
i gradewe kariera). Mediumite se delotvorni 
sredstva za {irewe i kontrola. Ja igraat ulogata na 
nabquduva~ vo eden virtuelen panoptikum, detalno 
gi prika`uvaat ̀ enskite tela, postavuvaat normi za 
oblikot i dimenziite, nudat metodi za oblikuvawe 
na teloto spored standardite i gi sankcioniraat 
~esnite isklu~oci. @enite qubezno se povikani da 
gi kontroliraat svoite tela. @enata koja postojano 
vnimava kako izgleda, kako se oblekuva, {to jade, e 
predmet na samonadzor. Ova se odrazuva vo nejzinata 
svest deka e predmet na samonadzor kakov {to ma`ot 

If gymnastics and diets do not lead to the expected 
results, the body is shaped with the help of plastic 
surgery. Liposuction, Botox injection, lifting, implants, 
plastic remodeling, laser correction are interventions to 
which only women’s bodies are usually subjected to. The 
invasion of the feminine body is a total one: all of its parts 
are exposed to external observation and reconstructed 
according to norms which vary throughout history and 
which are, at present, more and more difficult to reach 
without exterior interventions.

Once women internalize the objectification of their 
bodies, their self is dissociated from their bodies – seen 
mainly as objects employed to bring about pleasure (to 
themselves or to their partner) and to become successful. 
In their mind there is a masculine panoptic observer 
installed, who determines them to become their own 
surveyors, controlling every aspect pertaining to their 
looks (the shape of the body, the outfits, the make-up, the 
hair-style). Women’s magazines support this obsession of 
permanent visibility, underlining the central importance 
of image in constructing a feminine identity and the 
advantages derived from subscribing to the dominant 
model (having a family and building a career). Media are 
efficient means of dissemination and control. They play 
the observer’s role in a virtual Panopticon, displaying 
women’s bodies in detail, setting norms for their shape 
and dimensions, providing the methods to fashion one’s 
body according to standards and sanctioning every ex-
ception to the rule. Women are kindly invited to control 
their bodies. A woman who constantly controls the way 
she looks, dresses, what she eats, is a subject of self-sur-
veillance. This is the reflection in her conscience that she 
is a subject of surveillance in ways a man is not and no 
matter what she does, she is, first of all, a body, and her 
role is to arouse and to decorate. This state of permanent 
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ne e i deka {to i da pravi, taa e pred s$ telo i ulogata 
& e da vozbuduva i da krasi. Vakvata sostojba na 
postojana vidlivost na ̀ enite im se nametnuva za da 
se obezbedat avtomatskite dejstva na mo}ta. @enite 
se zatvoreni~ki vo ovoj virtuelen panoptikum, 
bidej}i, {tom stanale svesni deka se predmeti na 
pogledot, ja primenuvaat vrz sebe normalizatorskata 
politika na kontrola i samonadzor. Vo sovremenata 
patrijarhalna kultura, `enite se odnesuvaat kako 
postojano da gi nadgleduva ma{ki nabquduva~.
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visibility has been induced into women to grant the auto-
matic effects of power. Women are prisoners in this vir-
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were permanently watching them.

Notes:

1. Liesbet van Zoonen, Feminist Media Studies. (London: 
Sage Publications, 1994), 40-41.

2. Ibid., 41.

3. Naomi Wolf. The Beauty Myth. How Images of Beauty 
are Used Against Women. (New York: Anchor Books, 
1991), 58.

4. Romina Surugiu, “Oglindă, oglinjoară, cine-i mai frumoasă 
în ţară? Imaginea femeilor în emisiunile româneşti de 
divertisment”, in Femei, cuvinte şi imagini: perspective 
feministe, ed. Otilia Dragomir (Iaşi: Ed. Polirom, 2002), 
67-122.

5. AnA (Societate de Analize Feministe). “Aspecte privind 
stereotipurile de gen în mass-media româneşti” (paper 
presented at “Teaching and Researching Gender in the 
CEE Region” Conference, Timişoara, România, May 5-8, 
2005).

6. Ibid., note 5.



�0
�

7.  Ibid., 5.

8. Barbara Butta, “Imagini despre femei şi feminitate. 
Rezultatele monitorizării presei”, in Femei şi bărbaţi în 
Clujul multietnic, ed. Eniko Magyari-Vincze, (Cluj-Napoca: 
Editura Fundaţiei Desire, vol. II, 2001), 192-207; Mădălina 
Nicolaescu, Fashioning global identities. Romanian 
women in the post-socialist transition. (Bucureşti: Editura 
Universităţii din Bucureşti, 2001).

9. Barbara Butta, op. cit., 192-207; AnA (Societate de Analize 
Feministe), op. cit.

10. Ibid., bele{ka 8.

11.  Diana Dămean, De la femeia-obiect la imaginea-
identitate: reprezentări ale feminităţii în cultura de masă 
(Iaşi: Ed. Lumen, 2006).

12. Mădălina Nicolaescu, Fashioning global identities. 
Romanian women in the post-socialist transition. 
(Bucureşti: Editura Universităţii din Bucureşti, 2001).

13. Barbara Butta, op. cit., 192-207.

14. Cosmopolitan Magic, 2006.

15. Michel Foucault,. A supraveghea şi a pedepsi. Naşterea 
închisorii (Piteşti: Ed. Paralela 45, 2005), 279-315.

16. Ibid., 155. 

17. Susan Bordo, “Feminism, Foucault and the politics of the 
body”, in Feminist theory and the body: a reader, ed. 
Janet Price and Margrit Shildrick (Edinburgh: Edinburgh 
University Press, 1999), 253.

18. “Cum îţi iei zilnic porţia de sănătate,” Avantaje, fevruari 
2006, 106-107.

7. Ibid., 5.

8. Barbara Butta, “Imagini despre femei şi feminitate. 
Rezultatele monitorizării presei”, in Femei şi bărbaţi în 
Clujul multietnic, edited by Eniko Magyari-Vincze, (Cluj-
Napoca: Editura Fundaţiei Desire, vol. II, 2001), 192-
207; Mădălina Nicolaescu, Fashioning global identities. 
Romanian women in the post-socialist transition. 
(Bucureşti: Editura Universităţii din Bucureşti, 2001).

9. Butta, Barbara, op. cit., 192-207; AnA, op. cit.

10. Ibid., note 8.

11. Diana Dămean, De la femeia-obiect la imaginea-
identitate: reprezentări ale feminităţii în cultura de masă 
(Iaşi: Ed. Lumen, 2006).

12. Mădălina Nicolaescu, Fashioning global identities. 
Romanian women in the post-socialist transition. 
(Bucureşti: Editura Universităţii din Bucureşti, 2001).

13. Barbara Butta, op. cit., 192-207.

14. Cosmopolitan Magic, 2006.

15. Michel Foucault,. A supraveghea şi a pedepsi. Naşterea 
închisorii (Piteşti: Ed. Paralela 45, 2005), 279-315.

16. Ibid., 155.

17. Susan Bordo, “Feminism, Foucault and the politics of 
the body”, in Feminist theory and the body: a reader, 
edited by Janet Price and Margrit Shildrick (Edinburgh: 
Edinburgh University Press, 1999), 253.

18. “Cum îţi iei zilnic porţia de sănătate,” Avantaje, February 
2006, 106-107.

 Objects of the Gaze, Prisoners of the Panopticon



Journal for Politics, Gender, and Culture Vol. 6 / No. 1 / Winter 2007

�0
�

Identities

19. “Intră în formă pas cu pas”, op. cit., 110-112.

20. Cosmopolitan, mart 2006, 93.

21. Ibid., 155.

22. Cosmopolitan, april 2006, 161.

23. Ibid, 161.

24. Adina Zamfir, “7 kilograme mai puţin” (7 kilogrami 
pomalku), Femeia Modernă, mart, 2006, 34-35.

25. Florentina, Opriş, “Incepe anul în formă” (Zapo~nete 
ja godinata vo forma), Femeia Modernă, januari - 
fevruari 2006, 36-37. 

26. Ibid., 25.

Bibliografija:

AnA (Societate de Analize Feministe). “Aspecte privind 
stereotipurile de gen în mass-media româneşti” (Aspekti 
na rodovite stereotipi vo romanskite masovni 
mediumi), trud pretstaven na konferencijata 
“Predavawe i istra`uvawe na rodot vo CIE”, 
Temi{var, Romanija, 5. – 8. maj, 2005. 

Bordo, Susan. “Feminism, Foucault and the politics of the 
body”, in Feminist theory and the body: a reader. 
Edited by Janet Price and Margrit Shildrick, Edinburgh: 
Edinburgh University Press, 1999, 246-257.

Butta, Barbara. “Imagini despre femei şi feminitate. 
Rezultatele monitorizării presei,” (Sliki na `enite 
i `enstvenosta – rezultati od nabquduvawe na 
pe~atot) vo Femei şi bărbaţi în Clujul multietnic. 
Edited by Eniko Magyari-Vincze, 192-207. Cluj-Napoca: 
Editura Fundaţiei Desire, vol. II, 2001.

19. “Intră în formă pas cu pas,” op. cit., 110-112.

20. Cosmopolitan, March 2006, 93.

21. Ibid., 155.

22. Cosmopolitan, April 2006, 161.

23. Ibid., 161.

24. Adina Zamfir, “7 kilograme mai puţin” (7 kilos less). 
Femeia Modernă, March 2006, 34-35.

25. Florentina Opriş, “Începe anul în formă” (Start your year 
in shape). Femeia Modernă, January-February 2006, 36-
37. 

26. Ibid., 25.

References:

AnA (Societate de Analize Feministe). “Aspecte privind 
stereotipurile de gen în mass-media româneşti” (Aspects 
of gender sterotypes in the Romanian mass-media). 
Paper presented at “Teaching and Researching Gender 
in the CEE Region” Conference, Timişoara, România, 
May 5-8, 2005. 

Bordo, Susan. “Feminism, Foucault and the politics of the 
body,” in Feminist theory and the body: a reader. 
Edited by Janet Price and Margrit Shildrick, Edinburgh: 
Edinburgh University Press, 1999, 246-257.

Butta, Barbara. “Imagini despre femei şi feminitate. Rezultatele 
monitorizării presei” (Images of women and femininity 
– the results of press monitoring), in Femei şi bărbaţi 
în Clujul multietnic. Edited by Eniko Magyari-Vincze, 
192-207. Cluj-Napoca: Editura Fundaţiei Desire, vol. II, 
2001.



�0
6

Dămean, Diana. De la femeia-obiect la imaginea-identitate: 
reprezentări ale feminităţii în cultura de masă (Od 
`ena-predmet do slika-identitet: prestavuvawe 
na `enstvenosta vo masovnata kultura). Iaşi: Ed. 
Lumen, 2006.

Foucault, Michel. A supraveghea şi a pedepsi. Naşterea 
închisorii (Disciplina i kazna: ra|aweto na 
zatvorot). Piteşti: Ed. Paralela 45, 2005.

Mulvey, Laura. “Visual pleasure and narrative cinema.” Screen, 
16, no.3 (1975), http://www.nwe.ufl.edu/~lhodges/
vpnc.html (poseteno na 15. april, 2006). 

Nicolaescu, Mădălina. Fashioning global identities. Romanian 
women in the post-socialist transition. Bucureşti: 
Editura Universităţii din Bucureşti, 2001.

Surugiu, Romina. “Oglindă, oglinjoară, cine-i mai frumoasă 
în ţară? Imaginea femeilor în emisiunile româneşti 
de divertisment” (Ogledalce, ogledalce moe, ka`i 
mi na svetov najubav koj e? Slikata za `enite vo 
romanskite TV emisii), în Femei, cuvinte şi imagini: 
perspective feministe. Edited by Otilia Dragomir, 67-
122. Iaşi: Ed. Polirom, 2002.

Wolf, Naomi. The Beauty Myth. How Images of Beauty are 
Used against Women. New York: Anchor Books, 1991.

Zoonen, Liesbet van. Feminist Media Studies. London: Sage 
Publications, 1994.

Dămean, Diana. De la femeia-obiect la imaginea-identitate: 
reprezentări ale feminităţii în cultura de masă (From 
the woman-object to the image-identity : mass culture 
representations of femininity). Iaşi: Ed. Lumen, 2006.

Foucault, Michel. A supraveghea şi a pedepsi. Naşterea 
închisorii (Discipline and Punish: The Birth of the 
Prison). Piteşti: Ed. Paralela 45, 2005.

Mulvey, Laura. “Visual pleasure and narrative cinema.”  Screen, 
16, no.3 (1975), http://www.nwe.ufl.edu/~lhodges/
vpnc.html  (accessed April 15, 2006). 

Nicolaescu, Mădălina. Fashioning global identities. Romanian 
women in the post-socialist transition. Bucureşti: 
Editura Universităţii din Bucureşti, 2001.

Surugiu, Romina. “Oglindă, oglinjoară, cine-i mai frumoasă 
în ţară? Imaginea femeilor în emisiunile româneşti 
de divertisment” (Mirror, mirror on the wall, who’s 
the fairest of them all? Women’s image in Romanian 
TV shows), in Femei, cuvinte şi imagini: perspective 
feministe edited by Otilia Dragomir, 67-122. Iaşi: Ed. 
Polirom, 2002.

Wolf, Naomi. The Beauty Myth. How Images of Beauty are 
Used аgainst Women. New York: Anchor Books, 1991.

Zoonen, Liesbet van. Feminist Media Studies. London: Sage 
Publications, 1994.

 Objects of the Gaze, Prisoners of the Panopticon


